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New Corporate Message

1004k Ic 68 < KEA %

Bright smiles for another 100 years

L KO EED. 2K XD,

Creating Brighter Smiles for Healthier Lives

The Company celebrated its 100 anniversary on May 15, 2022.

Prior to the explanation of financial results, we would like to introduce our new corporate
message.

The Company celebrated its 100th anniversary on May 15 this year thanks to the
investors' support over many years.

At this milestone, we changed our corporate message to communicate our stance more
clearly.

The new corporate message is “Creating Brighter Smiles for Healthier Lives”.

A healthy mouth, chewing properly, no concern about appearance, laughing freely—in

other words, healthy teeth that are functionally and aesthetically satisfying—contribute to
preventing systemic diseases and a sense of security and enhance people's lives.

In addition to providing dental materials to dental care professionals, we aim to help
people around the world chew, laugh and live and enhance people's lives and societies
through our business.

In pursuit of this goal, we respectfully ask for the continued understanding and support
of all investors.
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Assumptions made in L ng maiarials %

= Sales by product category
< Beginning in the fiscal year endedin March 2022, ofthe CAD/CAM-related products, the
category for materials and products will be changed from “equipmentand other” to “artificial
teeth” and “chemical products.”
< As aresult, we have retroactively changed these categories for the fiscal years ended in March
2021.

" Changes to accounting standards
< The Accounting Standard for Revenue Recognition (ASBJ Statement No. 29) has been applied
to the the fiscal year ended in March 2022, which resulted in 192 million yen lessin sales and
160 million yen less in operating income being posted compared to the figures when the
previous standards are used. The impacts on ordinary income and net income were minor.

= Notations
< “Net Income” figures are figures for “Net income attributable to owners of parent” after the
application of the Accounting Standard for Business Combinations.

SHOFU INC. 4
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Summary Of BUSiness Performanc < SpmmawofConsoliddedBusinessPerrormancefor
- . Fiscal Year Ended March 31, 2022
(Comparison with Preyipus¥
I

rivd) _
Positive factors | | Negative factor

=

P/L 2 Net Sales totaled 28,137 million yen (an increase of 14.0%) [Record high]

Domestic netsales totaled 13,573 million yen (a decrease of 1.2%)

[ 1 Inthe dental business, although sales of new products launched fromthe previous year
to the current fiscal year were strong, but sales decreased by 0.5% due to the impact of
the changes to accounting standards.

Il Domestic salesin our nail care business fell 8.3%, due to the impact of restrictions on

activities with the reemergence ofinfections and as a result of the tapering of stay-at-
home demand, we saw a decrease in sales of our mainstay gel nail-products.

Overseas netsales totaled 14,564 millionyen (anincrease of 33.1%)

[ | Inthe overseassalesin our dental business, the impact of COVID-19have eased,
enabling us to expand sales of existing products primarily in North America, Europe and
China, resulting in favorable salesin various regions. Moreover, due to the positive
impact of foreign exchange fluctuations, sales in the overseas dental business increased
by 35.8%.

[ 1 Inthe nail care business, although sales in Taiwan decreased due to the rapid spread
infections, online sales were favorable thanks to proactive promotional activities using
social media in the US, resulting in an increase in sales by 1.8%.

SHOFU INC. 6

In the consolidated fiscal year ended in March 2022, both sales and income were up
compared to the previous year and our forecasts. Also, net sales, operating profit,
ordinary income and profit all reached record highs. Slide No. 6 shows the factors behind
these changes over the previous year.

Net sales increased 14.0% for a total of 28,137 million yen. Domestic net sales
decreased by 1.2%, to 13,573 million yen and overseas net sales increased by 33.1%, to
14,564 million yen.

In our domestic dental business, although a dentine bonding product for dental use and
a product of CAD/CAM related new material, both were launched from the previous to the
current fiscal year, contributed and increased sales over the corresponding period of the
previous consolidated fiscal year. However, the impact of the Accounting Standard for
Revenue Recognition, which was adopted this fiscal year, resulted in 192 million yen less
in sales posted than when the previous standards are used, and thus sales were down
0.5%.

Domestic sales in our nail care business decreased by 8.3%, due to the impact of
restrictions on activities with the reemergence of infections and as a result of the tapering
of stay-at-home demand, we saw a decrease in sales of our mainstay gel nail-related
products.

Looking overseas, in our dental business, sales significantly increased by 35.8% due to
the impact of COVID-19 have eased, enabling us to expand sales of existing products
primarily in North America, Europe and China and resulting in favorable sales in various
regions, and the positive impact of foreign exchange fluctuations.

In the nail care business, although sales in Taiwan decreased due to the rapid spread
infections, online sales were favorable thanks to proactive promotional activities using
social media in the US, resulting in sales increase over the corresponding period of the
previous consolidated fiscal year. As a result, sales increased by 1.8%.



Summary Of BUSineSS Performanc < Summary of Consolidated Business Performance for
< . Fiscal Year Ended March 31, 2022
(Comparison with Preyj ous¥PETity) @
S

I 1 Positive factors | | Negative factor

P/L 2 Operating income totaled 3,217 million yen [Record high]

[ ] Operating income rose 39.8% thanks to a growth in sales and a rise in gross profit
despite an increase in selling, general, and administrative expenses owing to the gradual
relaxation of restrictions on sales activities.

2 Ordinary income totaled 3,658 million yen [Record high]

and Net income totaled 2,546 million yen [Record high]

[ 1 Ordinary income increased by 45.0% after increased earnings growth was
experiencedthanks to decrease in non-operating expenses.

Net incomerose 52.1%.

SHOFU INC. 7

Operating income increased by 39.8% thanks to a growth in sales and to a rise in gross
profit due to the increase in the overseas sales ratio with a focus on own brand despite an
increase in selling, general, and administrative expenses owing to the gradual relaxation
of restrictions on sales activities.

The impact of the stock issuance expenses and other posted in the previous fiscal year
was no longer a factor this fiscal year and non-operating expenses decreased. As a
result, ordinary income increased by 45.0%.

Profit attributable to owners of parent, after deducting tax expenses, was 2,546 million
yen, an increase of 52.1%

As a result of these factors, net sales, operating income, ordinary income and profit all
reached record highs.




Summary of Business Performance
for.the Current Eiscal

<> Sales and net income increased compared to the previous period.
Sales and net income increased compared to the forecasts.

Summary of Consolidated Business Performance for
Fiscal Year Ended March 31, 2022

Units: millions

of yen, %
Fiscal March 2021 |Fiscal March 2022 [[Fiscal March 2022 Change from Change from
(Results) (Forecast) (Results) Previous Period Forecast
(%% of sales) (%= of sales) (% of sales) (%= change) (*- change)

24,680 27,710 28,137 3,457 427
s (100.0) (100.0) (100.0) (14.0) (1.5)
. 13,733 13,519 13,573 -160 53
REFRIEENG Souas) (55.6) (48.8) (48.2) (-1.2) (0.4)
10,946 14,191 14,564 3,618 373
(Overseas sales) (44.4) (51.2) (51.8) (33.1) (2.6)
S 2,300 3,011 3,217 216 205
Gpeoing ncois (9.3) (10.9) (11.4) (39.8) (6.8)
: - 2,523 3,199 3,658 1,135 459
Ordinary income (10.2) (11.5) (13.0) (45.0) (14.4)
. 1,674 2,227 2,544 872 319
Nel income (6.8) (8.0) (9.1) (52.1) (14.3)
Net income per share 96.29yen| 125.26yen| 143.22yen 46.93yen 17.96yen

Return on equity 6.2% 7.2% 8.1% 1.9P 0.9P

Foreign exchange rates
US dollar 106.17 110.99 112.86 6.69 1.87
Euro 123.73 130.46 131.01 7.28 0.55
Pound sterling 138.68 151.54 153.94 15.26 2.40
Renminbi 15.44 16.89 17.03 1.59 0.14
*Fiscal March 2022 forecasts are based on financial result forecasts released on October 26", 2021.
SHOFU INC. XDiluted earnings per shares for fiscal March 2022 resuits is 142.33 yen. 8

Slide No. 8 shows major items of profit and loss in comparison to the previous period
and forecasts. In this slide, we explain the comparison to the revised forecasts released

on October.26th, last year.

Net sales increased by 427 million yen, or 1.5%, compared with the forecast.

In the domestic business, although sales decreased by 106 million yen or 7.7% in the
nail business, sales in the dental business increased by 158 million yen, or 1.3%, so that
overall sales were up 53 million yen, or 0.4%

Looking overseas, in our dental business and nail care business, overall sales increased
373 million yen, or 2.6% due to the positive impact of foreign exchange fluctuations.

In terms of income, operating income was 205 million yen, or 6.8%, above the forecasts
because SG&A expenses decreased, primarily because face-to-face sales activities
continued to be restricted during the pandemic.

Also, ordinary income was 459 million yen, or 14.4% and net income was 319 million
yen, or 14.3%, above each forecast.




SaleS by PI"OdUCt Category S}.lmmaryofConsoliddedBusinessPeﬂormance or
. . Fiscal Year Ended March 31, 2022
(Comparison with Forecast) @
e

Unit: millions of y
Figuresin parentheses represent percentage changes; unit: %

Fiscal March Fiscal March Change from previous period

(R2e(:t2.|llts) (Rze(:tz.vlzh) Domestic | Overseas

Artificial teeth 4,260 5,229 969 (228) 53 915
Abrasives 3,801 4,540 739 (19.4) 39 699
Metal products 209 215 5 (2¢) 9 -3
Chemical products 5,904 7,529 1,624 (27.5) 51| 1,573
Cements and others 1,990 2,373 383 (19.3) 14 369
Equipment and others 6,169 5,988 -180 (-2.9) -229 48
Dental business total 22,334 25,876 3,541 (15.9) -61 3,602
Nail care business 2,268 2,168 -100 (-44) -116 15
Other 76 92 16 (21.9) 16 -
Total 24,680 28,137| 3,457 (140)| -160| 3,618

*The effect of foreign currency fluctuations (U.S. dollar (USD), Euro (EUR), British pound (GBP),
Chinese yuan (CNY), Indian Rupee (INR), New Taiwan dollar (NTD) and Brazilian Real (BRL) ) on
overseas net sales was +962 million yen.
'{Pental business +895 million yen, Nail care business +67 million yen)
SHOFU INC.

Slide No. 9 shows net sales by product category in comparison to the previous period.

Overall, sales increased 3,457 million yen, of which sales in the dental business
increased by 3,541 million yen, sales in the nail business decreased by 100 million yen,
and sales of other business increased by 16 million yen.

In the domestic dental business, sales of equipment and others fell due to changes to
the treatment of overseas goods purchased, but new products launched in the market
since the previous fiscal year contributed to sales. As a result, sales effectively increased
compared with the corresponding period of the previous fiscal year, but due to changes in
the accounting standards, sales decreased by 61 million yen, or 0.5%.

In the overseas dental business, efforts to establish a sales network and reinforce the
supply system, which the Company has been working so far, bore results in overseas
regions, and in addition to success in taking advantage of the recovery in demand since
the pandemic, exchange rates had a positive effect. As a result, the business was able to
record 3,602 million yen, or 35.8%.




Summary of Consolidated Business Performance for

Impact of the spread of the D219

Fiscal Year Ended March 31, 2022
’ . e fiscal year ended March 2021 to March 2022. @
“Percent change from the fiscal year ended March 2020.”
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Slide Nos. 10 and 11 show the effect of the spread of COVID-19 on net sales by
comparing quarterly net sales in Japan and overseas geographical segments and net
sales in the pre-COVID fiscal year ended March 2020.

Net sales were adversely affected most significantly in the first quarter of the previous
fiscal year and started to recover gradually from the second quarter. Quarterly trends vary
from region to region. In the first quarter of the fiscal year under review, there were moves
overseas to optimize distributors' inventories, which had been at a low level.

Consequently, net sales are trending higher in each region, compared with the fiscal
year ended March 2020, before the outbreak of the COVID-19 pandemic. We estimate
that demand is returning to the pre-COVID-19 level.

Domestic net sales were less susceptible to the COVID-19 pandemic, in comparison
with overseas net sales. However, they were significantly affected by factors other than
the pandemic, including the discontinuation of the sale of ultrasonic treatment instruments
and a change in accounting standards. The comparison with quarterly sales in the fiscal
year ended March 2020 was affected by the consumption tax hike in October 2019.

10



Summary of Consolidated Business Performance fo
Fiscal Year Ended March 31, 2022

-
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Domestic Sales

Summary of Consolidated Business Performance fo
Fiscal Year Ended March 31, 2022

3 ors | | Negative factors
= Dental business—year onyear decrease of 61 million nit: Millions of yen; figures in parentheses
yen(-0.5%) represent the percentage of the total
F 111 New chemical products and CAD-CAM related products launched 13,733 13,573
from the previous to the current fiscal year contributed to sales, but
sales ended up falling due to the impact of changes in accounting
standards. 76 & - 92 _M
= Nail care business—yearonyear decrease of 116 million ‘. (10.1) ‘. (9.4)
yen (-8.3%)
Due to the impact of restrictions on activities with the reemergence
of infections and as a result of the tapering of stay-at-home
demand, we saw a decrease in sales of our mainstay gel nail-
related products, resulting in a decrease in sales.
- . - — —
= Otherbusiness—yearonyearincrease of 16 million N (89.3) N (899)
yen(+21.9%) n n
2 8
= Principal new products launchedduringrecentfiscal year
(dental business)
® Dentine bonding product for dental use
BeautiBond Xtreme (Chemical products)
® Resin material for dental cutting processing
SHOFU BLOCK HC HARD 1II (Chemical Products) . .
SHOFU BLOCK HC HARD AN (Chemical Products) Fiscal March 2021 Fiscal March 2022
m Dental multi-purpose ultrasonic therapy machine Results Results
MERSSAGE E-PICK (Equipment and others) .
Dental FNail care | 1 Other
SHOFU INC. 12




Summary of Consolidated Business Performance for

ove rse as S a Ie S Fiscal Year Ended March 31, 2022

Sitive factors | | Negative factors
E North America and Latin America: Unit: Millions of ven: figures in parentheses

Year on year increase of 930 million yen(+37.2%) represent the percentage of the total

| | All products line, particularly chemical products and abrasives
products contributed to sales.

Local currency basis: Year-on-year increase of 726 million 14,564
yen(+29.1%) 13,602
= Europe:
Year on year increase of 1,218 million yen (+28.8%) 10,946 5677
Chemical products, artificial teeth and cement products contributed to sales. (39.0) 5243  Asia and
Local currency basis: Year-on-year increase 894 million yen(+21.1%) (38.6) Oceania
= Asiaand Oceania: 43;0:
Yearon year increase of 1,469 million yen (+34 9%1) ( 5 )
I l Sales of all product lines were strong, 5 455
primarily for chemical pl'OdUCtS. artificial teeth and cement pl'OdUCtS, ( 3’7 ‘4) 5'] 3] Europe
Local currency basis: Year-on-year increase 1,034 million yen(+24 6%). (43%377) (37.7)

(China):Year on year increase of 872 million yen (+36.3%) North and

(Elsewhere in Asia) Year on year increase of 596 million yen (+33.1%) Bsm 3,431 3,227 Latin
= (Dentalbusiness)Overseas sales ratio of 52.8%: 32 9) (236) (237)  America
45.1% for the same previous fiscal year; 51.3% after adjustment Fiscal March Fiscal March Fiscal March

for fluctuations of foreign currency exchange rates) 2021 2022 2022
Results Results Results after
adjustment
for foreign
currency

translation *

*The results of the quarter under review after adjustment for fluctuations of foreign currency exchange rates have
SHOFU INIC. been calculated based on the same exchange rates used for the results of the fiscal year ended March 2021. 1 3

Slide No. 13 shows that the status of overseas net sales by region in comparison with
the previous period.

The overseas ratio in our dental business increased significantly from the corresponding
period of the previous fiscal year and was 52.8%.

Also, in each region, sales increased due to the recovery in demand from the COVID-19
pandemic.

In North America and South and Central America, sales were up 930 million yen, or
37.2% due to the strong performances of all product lines, particularly chemical products
and abrasive products and to the positive impact of exchange rates.

Also, in Europe, sales increased by 1,218 million yen, or 28.8% owning to the strong
performances of all product lines, particularly chemical products, artificial teeth and
cements, and to the positive impact of exchange rates.

By region, in Asia and Oceania, all product lines, and particularly chemical products,
artificial teeth and cements were strong performers and the foreign exchange effect was
positive, resulted in a sales increase of 1,469 million yen, or 34.9%.

In other Asian markets, in China, sales were up 872 million yen, or 36.3% and in other
Asian markets, sales increased by 596 million yen, or 33.1%.




Performance by Segment
Sales and Opera

nsomn)

Summary of Consolidated Business Performance for
Fiscal Year Ended March 31, 2022

Unit: millions of yen. Figures in parentheses represent

percentage of sales and percentage changes (unit: %)

Fiscal March Fiscal March Fiscal March
2021 2022 2022 Changefrom Change from
(Resulis) (Forecast) (Results) Previous Pesiod Forecast
Amount Amount Amount
(% of sales) (7 of sdles) (% of sales)
Dental Net Sales 22,334 25,447 25,876 3.541 429
Operdting expense 20,243 — 22,811 2,567 -
Operdting income I 2,091 - 3,065 974 -
(operating inc ome margin) (9.4) (11.8)
Nail care Net Sales 2,268 2,171 2,168 -100 -3
Operdting expense 2,067 = 2,036 -31 —
Operdting income 201 —l 131 -69 —
(op evcling inc ame margia) (8.9) (é.1)
Other 81 91 99 17 7
79 — 85 5 -
Operdfing income 2 = 14 11 -
(eperating inc ome margn) | (2.6) [ (14.2)
Total before Net Sales 24 685 27,710 28,144 3,458 433
consolidation Orerdfing expense 22,390 — 24,932 2,542 -
: Operdting income 2,294 = 3,211 9216 -
adjustment e [ (9.3) f (11.4)
Consolidated Net Sales 24,680 27,710 28,137 3.457 427
Operaling expense| 22,379 24 699 24 920 2,541 221
Operdating income 2,300 3,011 3,217 9216 205
(opercting inc ome margin) (9.3) (10.9) (11.4)
. " . th
SHOFU INC. *Fiscal March, 2022 forecasts are based on financial result forecasts released on October 26'", 2021 14

Slide No. 14 shows that net sales and operating income by segment in comparison with

the previous period and the forecasts.

Net sales are as described before ,and operating income increased by 916 million yen
year on year due to the sales increase in the dental business and a rise of gross profit

accompanying increase of overseas sales ratio.




Summary of Consolidated Business Performance for

Fiscal Year Ended March 31, 2022 @

Total SGA:-1,340 million yen Unit: millions of yen

5,000 -
’ ‘ l" ---------------- \‘
4.500 1 i Increase of i
4.000 - 620 l473l ! 916 million yen |
| ]
| 3 p2621 messsenommmmmennd /
i (21}095’93‘591'” Pler‘sgarrfssc%lsqs =166n 50 8
] sales costratio (SGA) (4)Increasein (6)Decreasein I4 7' 300
3,000 1.335 Advertising  (s)increasein Depreciation .- T
2,500 - expenditures  R&D expenses et Other expenses  (8)Effects of
sssaanansi i ns v voss OVUPIUOTPIIIN s oo osssunnsassessesusasssnssnesansssunsisansosnsnss [SGAY.cieeeinens F-TaT | CORRRRRRR—‘——— TSGAT foreigm Curremcy
i fluctuati
2.000 (1)increaseinsales ueaton
1'500 4 (quantitative basis)
1.000 - «Operating income of overseas subsidiaries: +179 million yen
500 | «Individual imports and exports: +237 million yen
«Consolidation Adjustments: -116 million yen
0 T T T T T T T T T
Fisaal Fisaal
March 2021 March 2022
Operating *The contributing factors in items (1) to (7) do not incorporate the effects of Operating
profit  fluctuations of foreign currency exchange rates. profit
*Consolidation adjustments of -116 million yen of the effects of foreign currency fluctuation is a factor that
reduced operating income. It reflects an increase in unrealized income included
in inventories at the end of the fiscal year due to changes in exchange rates
(conversions using exchange rates at the end of the fiscal year).
SHOFU INC. 15

Slide No. 15 shows the contributors to change in operating income in comparison with
the previous period.

Operating income increased significantly by 916 million yen or 39.8%.

Restrictions on sales activities that were imposed during the pandemic have gradually
been eased, so activity expenses (which are included in SG&A expenses) increased, but
sales rose, the utilization rate improved, and overseas sales, which have a higher
profitability rate, accounted for a higher percentage of overall sales. As a result, the sales
cost ratio fell, and was the main factor behind higher income.
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Ove rv i ew Of th e N eXt > Forecastof Consolidated Business Performance for

Fiscal Year Ending March 31, 2023

Fiscal Year 3 | o
| IPosmve factorsl INegatlve factors

P/L 2 Net sales will total 29,314 million yen (an increase of 4.2%) [Record high]

Domestic netsales will total 14,182 million yen (an increase of 4.5%)

In the dental business, we will pursue targeted sales activities focusedon CAD/CAM
products, which are expectedto attract demand, and key areas. Also, we put effortsinto
activities providing information to dental and medical professionals, and devise a new
marketing style with online seminars and other events. As a result, we expectsales to
increase by 2.7% (+325 million yen).

I 1 In our nail care business, sales are expectedto increase by 21.4%(+272 million yen) due to
deepenand enhance our brand power by strengthening the online sales and by our
aggressive promotional activities.

Overseas netsales will total 15,132 millionyen (an increase of 3.9%)

| ] In the dental business, we expectsales to increase by 3.9% (+529 million yen) due to the
sales expansion in America and China, which have strong sales network, and to the positive
impact of foreign exchange fluctuations.

I In our nail care business, sales are expectedto increase by 4.3% (+38 million yen) due to
the steady sales in Taiwan, where demand is expected to recover froma decline amid the
COVID-19pandemic and in the United States, where promotions using the social media

have been successful.
SHOFU INC. 17

Slide No. 17 and 18 shows the business forecast for the fiscal year ending March 2023
compared with the previous period.

Sales are expected to increase 4.2 % year on year to 29,314 million yen. Broken down,
domestic net sales will be 14,182 million yen, an increase of 4.5%, and overseas net
sales will be 15,132 million yen, an increase of 3.9%.

In the domestic dental business, we plan to pursue targeted sales activities for
CAD/CAM-related products and chemical products, which are expected to attract stronger
demand and in key areas, while also using the knowledge we have acquired over the past
year of the pandemic to advance marketing activities online.

In the domestic nail care business, we will change the website to promote online sales.
We will also enhance the brand power of our products and deepen their market
penetration by renovating our shop in Harajuku to make it an experience facility and by
strengthening collaboration with well-known manicurists.

In the overseas dental business, there is concern over the effects of restrictions on the
supply of certain raw materials. Nevertheless, we will promote sales activities, including
online sales, in each region and we anticipate an increase in sales primarily in North
America and China.

In the overseas nail care business, we expect steady sales in Taiwan, where demand is
expected to recover from a decline amid the COVID-19 pandemic, and in the United
States, where promotions using the social media have been successful,.



Ove rv i ew Of th e N GXt < Forecastof Consolidated Business Performance for

Fiscal Year Ending March 31, 2023

Fiscal Year
I |Positive factors | |Negative factors

P/L

< Operating income will total 2,732 million yen.

| 1Although sales and gross profit will increase, SG &A will increase due to a
rise in expenses for sales as restrictions on sales activities amid the
pandemic are gradually eased and active investments in growth. As a
result, we expect the operating income to decrease by 15.1%.

< Ordinary income will total 2,850 million yen.

Net income will total 1,975 million yen.

I 1 Ordinary income will decrease by 22.1% and net income after deducting tax
expenses will fell by 22.4%.

18

In terms of income, although we expect higher sales and an rise of gross profit,
operating income will be 484 million yen, a decrease of 15.1% due to an increase in
selling, general and administrative expenses.

SG&A expenses will increase due to a rise in expenses for sales as restrictions on sales
activities amid the pandemic are gradually eased, an increase in expenses related to the
tightening of pharmaceutical regulations, expenses for projects to mark our 100th
anniversary, and active investments in growth, including personnel expenses and
research and development expenses.

Also, we expect ordinary income to be 808 million yen, a decrease of 22.1% and net
income to be 570 million yen, a decrease of 22.4%.



< Forecastof Consolidated Business Performance for

C o m p a ris o n of M aj o r S 53 Fiscal Year Ending March 31, 2023
< Net sales increased and net income decreased compared to fiscal March 2022
Unit: millions of yen
Fiscal March 2022 Fiscal March 2023 Change from
Business Perfformance Forecast Previous Period
(% of sales) (% of sales) (% change)

Net sales 28,137 (100.0) 29,314 (100.0) 1,176 (4.2
(Domestic sales) 13,573 (48.2) 14,182 (484) 608 (4.5)
(Overseas sales) 14,564 ( 51.8) 15,132 (51.8) 567 (3.9)

Operating income 3,217 (11.4) 2,732 (9.3) -484 (-15.1)

Ordinary income 3,658 (13.0) 2,850 (9.7) -808 (-22.1)

Net income 2,546 (9.1) 1,975 (6.7) -570 (-22.9)

Net income per share 143.22yen 111.06yen -32.16yen

Return on shareholders’ equity 8.1% 5.99% -2.2P

Foreign exchange rates
US dollar 112.86 115.00 2.14
Euro 131.01 130.00 -1.01
Pound sterling 153.94 155.00 1.06
Renminbi 17.03 18.00 0.97

SHOFU INC. 19




> Forecastof Consolidated Business Performance for

Fiscal Year Ending March 31, 2023
Unit: millions of ye

Figuresin parentheses represent percentage changes; unit: %

Sales by Product Categpy;

Fiscal March Fiscal March Change from previous period

(Rzeosl.zjlzts) (Fozf(e)i::m) Domestic | Overseas

Artificial teeth 5,229 5,523 293 (5.¢) 57 236
Abrasives 4,540 4,726 185 (4.9) 15 170
Metal products 215 210 -4 (-2.1) -4 0
Chemical products 7,529 8,119 589 (7.8) 357 232
Cements and others 2,373 2,443 69 (2.9 28 40
Equipment and others 5,988 5,708 -280 (-4.7) -129| -150
Dental business total 25,876 26,730 854 (33) 325 529
Nail care business 2,168 2,479 311 (14.3) 272 38
Other 92 104 11 (121 11 -
Total 28,137 29,314 1,176 (4.2 608 567

* Overseas sales increased by 233 million yen due to the effect of foreign currency fluctuations
(US dollar, euro, pound sterling, renminbi, Indian Rupee, Brazilian Real and New Taiwan
dollar). (Dental business +233 million yen, Nail care business -0 million yen)
SHOFU INC. 20

Slide No. 20 shows sales by product category compared with the fiscal year ended
March 2022.

Overall, we forecast sales to increase by 1,176 million yen. Of this, in the dental
business, we expect to increase by 854 million yen, in our nail business by 311 million
yen, and by 11 million yen in other businesses.

In the dental business, both in Japan and overseas, we will further expand the sales in
chemical products and artificial teeth, such as CAD/CAM-related materials and the new
main product “BeautiBond Xtreem” launched in the previous fiscal year.

In the nail care business, it is the same what we described before.




Domestic Net Sales

: million yen(+2.7%)
We will carry out sales activities focusedon
CAD/CAM related products which are prospective
demand and will also develop information activities
aimed at dental professionals to use online.

<~ Nail care business
— Yearon yearincrease of 272 million yen(+21.4%)

We will enhance the brand power of our products
and deepen their market penetration by renovating
our shopin Harajuku to make it an experience
facility and by strengthening collaboration with well-
known manicurists, in addition to promote online
sales with changes of the website.

4 Other businesses
— Year-on-year increase of 11 million yen (+12.1%)

< Principal new products

Dentine bonding material for dental

BeautiBond Xtreme (Chemical products)

Resin material for dental cutting processing
(Chemical products)

SHOFUBLOCKHC HARD I

SHOFU BLOCK HC HARD AN

Dental multi-purpose ultrasonic therapy machine
MERSSAGE E-PICK (Equipment and others)

SHOFU INC.

< Forecastof Consolidated Business Performance for
Fiscal Year Ending March 31, 2023

Unit: Millions of yen; figures in parentheses
represent the percentage of the total

13573 14,182
5 O 104 (07

giziel o) Bsadll (109)

82sCL

(89.9) (88.3)

€0CTL

Fiscal March 2022 Fiscal March 2023
Results Forecast

Dental FINail care| |Other
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Overseas Net Sales

= We assume that the impact of COVID-19 will not
worsen beyond current levels, and that conditions
will recover to pre-pandemic levels in all regions,

with a 3.9% increase in sales overall.
= Growth rates by region

*Figures in parentheses indicate the growth rate on local
currency basis.

North and Latin America +92% (+7.4%)

Europe -35% (- 29%)
China +145% (+8.4%)
Asia (Other) -1.4%  (-1.5%)

< Foreign exchange rates
= USD1=JPY115.00
(JPY112.86 in the previous fiscal year)
(Effect: +80 million yen)
= EUR1=JPY130.00
(JPY131.01 in the previous fiscal year)
(Effect: -37 million yen)
= RMB1=JPY18.00
(JPY17.03 in the previous fiscal year)
(Effect: +200 million yen)
< (Dental business) Overseas sales ratio 53.1%

52.8% in the previous fiscal year

52.7% after foreign currency translation adjustment

Fiscal Year Ending March 31, 2023

Unit: millions of yen; figures in parenthese

represent component ratio (%)

14,564 15,132 14 899

6,120

5916
(350) (404) (397)

5455 5262 5,207
(37.4) (348) (356)

3431 3,748 3,685
J23.6| |24.8| |24.7

fiscal tarch 2022 fiscal tharch 2023 fiscal tarch
Results Forecast 2023
Forecast after

adjustment
for foreign currency
fanslation

* The fiscal March 2023 forecast after adjustment for foreign currency translation has been
SHOFU INIC. calculated based on the same foreign exchange rates used for the fiscal March 2022 results.

< Forecastof Consolidated Business Performance for

Asia and
Oceania

Europe

North and
Latin
America

22




Performance by Segment

(Net Sales and Operatin

\suIn)

Fiscal Year Ending March 31, 2023

Unit: millions of yen. Figures in parentheses represen
percentage of sales and percentage changes (unit: %)

< Forecastof Consolidated Business Performance for

Fiscal March 2022

Fiscal March 2023

(Results) (Forecast) Pﬁ:vﬂ;ug:',:’_:d
Amount Amount
(% of sales) (% of sales)

Dental Net Sales 25,876 26,730 854
Operating expenses 22,811 24,131 1,320
Operating income I 3,065 2,598 -4466

(operating in come margin) (11.8) (9.7)
Nail care Net Sales 2,168 2,479 311
Operating expenses 2,036 2,353 317
Operating income 131 125 -6

(operating in come margin) r ( 61) ( 5])
Other Net Sales 99 104 5
Operating expenses 85 96 11
Operating income 14 7 -6

(operating in come margin) r ( ]4.2) i ( 7.5)
Total before Net Sales 28,144 29,314 1,170
consolidation Operating expenses 24,932 26,582 1,649
. Operating income 3,211 2,732 -478

adjustment deuesaling i oume gl k (11.4) [ (9.3)
Consolidated Net Sales 28,137 29,314 1,176
Operating expenses 24,920 26,582 1,661
Operating income 3,217 2,732 -484

(operafing in come margin) (11.4) (9.3)

SHOFU INC.
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Contributors to Change in

< Forecastof Consolidated Business Performance for
) Fiscal Year Ending March 31, 2023
Operating Income
Total SGA:-1,508 million yen
358 R e S
475 H
I I | Decreaseof |
(2) Decreasein 1484 million yeni
524 Sales costratio I 247 I - e Y__,'
w355 GSE s (3)1”‘“&“’“‘"""(d)Th:c"r'éé's"e"rh .............................. R4 v TR i ceee e e s e ne e sanaansstesannsssnaanennensensannsnannannans
(1)Increasein sales Personnel costs :
(quantitative basis) (SGA) Advertising  (5)increasein 645
expenditures R&D expenses
(SGA) (6)Increase in 141
Depreciation (8)Effects of
foreign Currency
(SGA)  (?)Increase in fluctuation
Other expenses
73
«Operating income of overseas subsidiaries : +51 million yen
«Individual imports and exports: +89 million yen
Fiscal . . . . Fiscal
March 2022 “The contributing factors in items (1) to (7) do not incorporate the effects of March 2023
Operating profit fluctuations of foreign currency exchange rates. Operating profit
SHOFU INC. 24

Slide No. 24 shows contributors to the change in operating income compared with the
fiscal year ended March 2022.

We expect the operating income to decrease by 484 million yen, or 15.1%. This is
mainly because SG&A expenses will increase due to a rise in expenses for sales as
restrictions on sales activities amid the pandemic are gradually eased, an increase in
expenses related to the tightening of pharmaceutical regulations such as the Medical
Device Regulation (MDR), expenses for projects to mark our 100th anniversary, and
active investments in growth, including personnel expenses and research and
development expenses.



Impact of Foreign Exchange
Fluctuations

Forecast for Fiscal March 2023

US Dollar

Euro

GBP

RMB

SHOFU INC.

Fiscal
March
2022
actual

112.86

131.01

153.94

17.03

Foreign exchange rate

Fiscal
March
2023
estimate

115.00

130.00

155.00

18.00

Impact on consolidated

Fiscal Year Ending March 31, 2023

business performance

Sales

80

-37

200

Operating
income

49

97

< Forecastof Consolidated Business Performance for

(Unit: millions of yen)

Per yen of yen sirength
Sales Qperoﬁng
income
-37 -16
-37 -8
-3 0
-207 -118
25

Slide No.25 shows the effect of exchange rate fluctuations of each major currency for
the forecasts of fiscal year ending March 2023.
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< Future Business Environmentand Medium-

B u S i n e S S E n vi ro n m e n A - a I a 33 and Long-term Business Strategies

Domestic dental market
°Rising demand in aesthetic and preventive fields
'UGCI’BZSB lll popmatlon and occuirrence OT cavules
*Maintenance of a certain market scale

«Significant growth is unlikely

% Overseas dental market

*Existence of enormous market centered on
developed nations
*Economic growth and rising living standards in

regions worldwide, particularly developing nations
Demand for dental care increasina dramaticallv

Demand for dental care increasing dramatically D

J

-

SHOFU INC. 27

Slide No. 27 shows business environment awareness in the domestic and overseas
markets.

Considering the domestic market first, the present situation for dentistry is that even
though the elderly population is increasing, this does not necessarily translate into
increases in medical charges.

Looking ahead, rising awareness of oral health is expected to foster the spread of the
aesthetic, preventive, and oral health fields and to increase demand related to
periodontal disease. With the decrease in population and the occurrence of cavities,
however, even if the domestic dental market were to maintain a certain market scale,
significant growth is unlikely.

Overseas, however, there is a market that is currently around 14 times the size of the
domestic market. In addition to this, when considering the economic growth and rising
living standards in regions worldwide, including developing nations, demand for dental
care is anticipated to increase dramatically.

Even accounting for the differences in price level, Shofu believes that in 10 years,
the global dental market could grow to 20 times or more the size of the Japanese
dental market.
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Vision for.our company:

< Future Business Environmentand Medium-

Medium-to Long-ter ]c 'Jllcy and Long-term Business aeglesﬁ

Strive to expand the overseas business
dramatically shifting the allocation of
management resources to overseas markets.

» Group net sales: 50 billion yen

<Domestic sales: 17 billion yen;
overseas sales: 33 billion yen>

ompany-wid
targets }

» Group operating income: 7.5 billion yen
(Operating profit margin: 15%) A

Pursue globalization in every department, function (R&D,
production, and sales), personnel, and by extension the company’s

overall management.

N
[+ ¢]

SHOFU INC. 2

Slide No. 28 shows the vision for our company to pursue over the medium- to long-
term.

Since its establishment, Shofu has pursued its business as a comprehensive
manufacturer of dental materials and equipment in line with its Corporate Philosophy
of “Contribution to dentistry through innovative business activities.” However, with an
overseas market at least 14 times the size of the domestic Japanese market, Shofu’s
contribution and presence to date has been insufficient.

Shofu takes net sales as the barometer of “contribution” and considers “presence” as
being among the top 10 in the world.

Going forward, the world’s top companies will grow even larger with growth of the
overall industry, and the scale of sales required to remain in the top 10 may increase.
First of all, we will achieve “Group net sales: 50 billion yen & Group operating income:
7.5 billion yen” and increase our contribution and presence to dentistry around the
world.
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F is ca I 2 02 1 to 2 0 2 3 M e d i u m "te " > Future Business Environment and Medium-

and Long-term Business Strategies
UEREREHuENSHE R Company-wida taryais 1570
We have revised up our numerical targets based on the recovery of demands from the
COVID-19 and the progress of our efforts.

Company-wide targets in the fiscal year ending March 2024

» Group net sales 31.5 billionyen
< Domestic sales:14.8 million yen/ Overseas sales 16.6 million yen/ Overseas salesratio:52.9 %>

» Group operating income 3.79 billion yen
<Operatingincomerate:12.0%>

» ROE 8.0% . _
Sales - overseas sales ratio Operating profit / Operating profit rate
Unit: billion yen/ % Unit: billion yen/ %
51.8 516 &24 id 120
. w0 514

01 69

Fiscd year
March 2022

Operating profit
(Conventioral argets)

Operating profit margn
(Corventional targets (Revisad targets )
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Slide No.29 shows the numerical targets for “The Fourth Mid-Term Management Plan
covering from the fiscal year ending March 31, 2022 to the fiscal year ending March 31,
20247, which started at the previous fiscal year.

This Mid-term Management Plan incorporates the effects of the spread of the COVID-19
infection to a certain extent, and in the first year of the fiscal year ended March 31, 2022,
in the dental industry to which we belong, there are movements to optimize the
distribution inventory in addition to the recovery of demand in each region of the world.

Even amid the COVID-19 pandemic, the Company sought to recommend and provide
its products to dental care professionals in Japan and overseas as in nhormal times,
seeking to fulfill its responsibility to supply medical devices as a medical equipment
manufacturer.

We believe that firm demand in the dentistry market and the efforts we have been
making will result not in temporary but in lasting results. Then, we revised up the
numerical targets “Group net sales: 31.5 billion yen, Group operating income: 3.79 billion
yen, Group operating income rate: 12.0% and ROE: 8.0%” for the fiscal year ending
March 31, 2024, which is the final year of the Forth Mid-Term management plan.




Fiscal 2021 tO 2023 MEdium-te " 3Z:?{%Eﬁg?&sgfmgg&u;::;g:ﬂed‘mm-
Management Pla ority Issuzs %

Key issues to achieve goals

R&D Development and introduction of new products that match the local
demands

Production Relocation of production sites and expansion of offshore production

+Business tie-up with
Mitsui Chemicals and
Sun Medical

Improvement of our sales network/Realignment of sales offices X :
: : ; s ; Promotion of M&As
Establishment of domestic and international academic networks -Establishment of the

group governance
system

Development of human resources and securing of skilled employees to
actively promote overseas operation

Capital procurement in response to increasing investment demands

SHOFU INC. 30

Slide No. 30 shows priority issues of the Fourth Mid-term Management Plan.

Before describing, we are implementing priority issues such as R & D, Production and
Sales at a faster pace to achieve these numerical targets Also, in order to accelerate
growth, we will aggressively develop external affiliations, including business
collaborations with Mitsui Chemicals and Sun Medical, pursue M&As and strengthen our
Group governance system in order to accelerate growth.

I will now explain the specific efforts that we will make with respect to each issue.




Specific Efforts — R&D

that match ihe local demands

< Developing products
with a worldwide
vision l

7.4 76 74

> Developing new
products for regions’
middle-class and :
high-volume i
segments

2
8

6LZ°L

> Developing products

creating markets in

new flelds

SHOFU INC.

with the goal of

Trendin R&D investment

7.2

oLF'L

LEPL

20FL

R2D expenses (millions of yen) -0~ As a percentage of saes (72)

< Future Business Environmentand Medium-

and Long-term Business Strategies @

and introduction of new products

1}
1
esa1f) O

Slide No. 31 shows priority efforts related to research and development.

Shofu aims to pursue global growth as an R&D-driven company.

Going forward, we will continue to develop products with a worldwide vision. In
addition to that, from here on we will also develop new products that match local

demands, targeting the middle-class and high-volume segments.

Also, as the dental industry increasingly adopts digital technology, we will open up
new business fields in CAD/CAM-related products and 3D printing-related products.
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< Future Business Environment and Medium-

- . '
) c 13 and Long-term Business Strategies
- DFU
Ratio of sales of new products to total sales (products Units: millions
developedin-house or purchased) (Non-consolidated basis) of yen, %
‘ 225 22.2
New products: Products withi 19.4
36 months of launch ~
~
N
b N 145
1,648 779 .
foad P8
L 872
: 957 822
655
431
2,722
2,491 f
x 294 2,173 2,201 2,063
1,603 1.446 1,553 1731 1,751
1,013 875
Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal
March March March March March March March March March March March March
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Forecast
Goods purchased Products developed in-housse -o—-New products total ratio

* Major goods purchased: Johnson & Johnson products, ultrasonic scalers and root canal
treatment equipment (reamersi/files)
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Slide No. 32 shows trends for the sales ratio of new products, which are an indicator of
the performance evaluation of research and development.

Shofu defines new products as products launched within the past three years and our
aim is for the sales ratio of new products to be 20% or higher of total sales.

We attach importance to the expansion of new product sales as an indicator of the
company’s collective strength.

In the previous fiscal year, “BeautiBond Xtreme,” a dentine bonding product for dental

use and “SHOFU BLOCK HC HARD 1II,” a resin material for dental cutting processing
among other products, contributed to sales. As a result, the sales ratio for new products

was 19.4%.

This fiscal year ending March 2023 is an off-season for the launch of the next large-
scale new products such as dental digital camera among other products, so the sales
ratio of new products is expected to decline to 14.5%.

Going forward, we will strive to increase the sales ratio of new products developed in-
house.




ure Business environmentand

SpeCific Efforts - PrOductio andLong~termBusnnessStrategles

DFU]

=lm.

e production base and expansion of
offshore production

Further expand the market share of our time-honored specialties such as
artificial teeth and abrasives by enhancing price competitiveness and
reducing costs.

< Effectively utilizing existing domestic factories

Principal issues and purpose
of repositioning of production

1) limited productions capacity of SHOFU
Headquarters

2) high production costs in Japan

3) currency fluctuations

4) high shipping costs for hazardous and

. . heavy goods
2 Expanding overseas production 5) better delivery service to users
6) high tariff
g ........ overseas manufactunngGroupcompanles ......................................................................................................... .;

=

Shangha- Shofu Dental Health ey SHOFU PRODUCTS VIETNAM
! Materials Co., Ltd. (China) Advanced Healthcare Ltd. (UK) Merz Dental GmbH.( Germany) C0. LTD( Vietnam)

Slide No. 33 shows priority efforts related to production.

We will further work to enhance price competitiveness by further reducing costs in fields
in which we are competitive, such as artificial teeth and abrasives.

In addition, we will realign our production facilities by utilizing existing domestic
subsidiaries more effectively and establishing new factories overseas with a view to (1)
eliminating production capacity constraints at the head office factory, (2) selecting
production items based on required production technology and profitability, (3) avoiding the
effects of currency fluctuations, (4) reducing shipping costs for hazardous and heavy
goods, (5) providing better delivery service to customers, and (6) avoiding high tariffs.

A new production site in Vietnam, which we established two years ago, started
operations in last November, although there was a slightly delay from the original planned
timeline due to the effect of the COVID-19. First, we plan to start this Viethamese
production site as a production factory for abrasives mainly for overseas markets, and in
the future, we intend to further expand its product line and grow it as one of the Group’s
main production sites.
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Specific Efforts — Productio

offshore production

Reorganization of

manufacturing functions of

dental business and nail care business
Consolidation of manufacturing

Subsidiarization of
Merz Dental GmbH,

a German artificial teeth
Manufacturer.

and Long—lorm Business Straioglos T

< Relocation of production base and expansion of

Completed new Established production

March, 2014 anua 2015
Completed CAD/CAM Completed new plant at
processing center at production subsidiary
domestic production subsidiary  in Shiga

SHOFU INC.

and sales functions Relocation and expansion of  New production base  plant in the SHOFU subsidiary in Vietnam
in nail subsidiary domestic production subsidiary i, Eyrope. headquarters (SHOFUProducts Vietnam)
March, 2013 July, 2014 April, 2015 March, 2017 April, 2020
| |
| | - |

V. V. W W . W U W —
FY 2013/3 FY 2014/3 FY 2015/3 FY 2016/3 FY 2017/3 FY 2018/3 FY 2019/3 FY 2020/3 FY 2021/3

_I'_:l‘_

September, 2015

March, 2019

Established CAD/CAM processing

company in Germany

Completed new plant
at Merz Dental GmbH.

> Weare gradually developing production bases in otherimportant countries and regions. 34
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< Future Business Environment and Medium-
). i. «gnd Long-term Business Strategies
gin ratas @

Unit: %

-O=Consolidated

55.1
54.9

We will work to continuing its elevation with an expansion in the scale of foreign business,
| with a focus on Shofu products with a high profit rate, the resulting volume effect,
and lower costs due to progress with manufacturing reallocation.

& & T T & T T T & T Bx Br

2] [} [} (2] [} (2] (2] (2] ] 2] n n

g ng Na N2 na ng N2 ng ng N2 ng @8

RF aF =F F =F IF BF 3F BF =F 2= 2z

g g g g g g g g g g gﬁ. §§
SHOFU INC.
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Slide No. 35 shows trends for gross profit margin rates.

In the fiscal year ended in March 2022, the percentage of foreign sales with a focus on
in-house product with a high profit rate expanded and the utilization rate improved due to
a higher sales volume. Thus, the previous fiscal year’s gross profit rate had improved
significantly compared to the fiscal year ending March 2021.

In the fiscal year ending in March 2023, we expect the gross profit rate to be 58.8% and
to increase by 1.3% compared to the previous fiscal year.

We will work to continuing its elevation with an expansion in the scale of foreign
business, with a focus on Shofu products with a high profit rate, the resulting volume
effect, and lower costs due to progress with manufacturing reallocation.



Specific Efforts — Sales

<Improvement of our sales network

() Developa networkof overseas distributors. J

<-Realignment of sales offices

() Establish new overseas sales bases. J

< Establishment of domestic and
international academic networks !
¢, Build an organizationthatcan advertisetheJ :

company’s products and services directly to
users.

() Enhance and expand MDR* activities.
*Medical dental representative

™ B

»Improve our »Enhance academic
customer service activities
SHOFU INC.

Shofu Dental ~ Shofu Dental Asia-Pacific =~ Merz Dental H
i Trading (Shanghai)  PTE (Singapore) GmbH.(Germany) i
i Co., Ltd., (China) i

: [ Other overseas bases]

e i

< Future Business Environment and Medium-
and Long-term Business Strategies

[ Overseas sales Group companies] - P
i:lllll ‘l- [ vmjnm
Shofu Dental Shofu Dental
Corporation GMBH
(U.S.A) (Germany)

“ A
Sales company: Mexico, Brazil, India

Sales base : England, Taiwan, Italy

. W
»Speed up the product
registration work

b 1e)

Slide No. 36 shows priority efforts related to sales.

The most important challenge both in the domestic and overseas markets, is the need to
establish a system for Shofu’s products to earn firm recognition among the dental care

workers who are our end customers.

Since 2012, we established sales subsidiaries in Singapore, Mexico, Brazil and India,
established sales bases in Italy and Taiwan, and made Merz Dental GmbH, which has its own
sales network, a subsidiary. The network has been improved.

In the last April 2021, we established a representative office in Dubai, UAE, with the aim of

developing the Middle East and African markets.

Going forward, we will gradually develop and enhance our sales network in key countries and

regions.
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< Future Business Environment and Medium-

and Long-term Business Strategies %

Specific Efforts — Sales

<-Realignment of sales offices

Incorporated Established Sales subsidiary

: . Established sales
Sulos Bk for Dental Implant in Japan Established office in Kyoko (A5l
in Singapore. Established Sales Branch ~ Established Sales  Sales subsidiary Established sales
in ltaly Branch in Taiwan in India subsidiary in USA (August)
April, 2013 April, 2015 May, 2015 April, 2017  April to August2019

I_| | I | | J |

FY 2013/3 FY 2014/3 FY 2015/3 FY 2016/3 FY 2017/3 FY 2018/3 FY 2019/3 FY 2020/3 FY 2021/3
AR B B B B R —“—5.———

| | —

June, 2014 April, 2015 January, 2017 April, 2020
Established Subsidiarization of Established Expanding functions
Sales subsidiary Merz Dental GmbH, Sales subsidiary by constructing
in Mexico a German artificial teeth in Brazil a new office building
Manufacturer for Sales subsidiary
) _ ' ' . in Germany
SHOFUING. We are planning to establish sales bases in other important countries / regions. 37

37




Trends for Overseas Sales and 3" Fubre Busess Envonmantanasdu-
Overseas Sales Ratios @

Overseas sales (millions of yen) -
~o-Dental business overseas sales ratio %) 18 51.6
~&— Qverseas sales ratio (%) 42.3 o>
. 41.3 = =
n XY
o
e
258
-0
o o
N =
238 24.5 o
o
o
\"‘ &
=
) i
~ o = 3 " :
=] @ The contribution to profits has risen with the expansion of sales.
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Slide No. 38 shows trends for overseas sales and overseas sales ratios.

Overseas sales have been increasing every fiscal year since the fiscal year ended
March 31, 2010 and we have continued to exceed 10 billion yen since the fiscal year
ended March, 2018.

Given our future growth, it is essential that we expand our overseas business, and going
forward we intend to shift allocations of management resources heavily overseas with the
aim to boost overseas sales.




SHOFU INC.

Trends for. Sales by Reg

North & Latin America Sales

CAGR 12.5%

Fiied  Flscal  RAscal Fled  Flscal  Fled
Mach  March  March  March  March  March  March
2012 2013 2004 2015 2016 2017 2008

China Sales
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and Long-term Business Strategies

Unit: millions of yen

Europe Sales

CAGR 16.0% >
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Fiscal  RAsoaal  Fled  Flscal  Feaal
Mach  March  March  March
2019 2020 2021 2022

Fised  Flscal  Ascaal Fled  Flseal  Fled  Flseal
March  March  Mach  March  March
2012 23 204 2015 2006

RAsal  Fied  Flseal  Feoal  Flseal
Mach  March  Mach  March  March  March  March
20177 28 2019 2020 2021 2022 2023

rarecasts

Elsewhere in Asia Sales

eSLE

CAGR 9.4%

SIZE

RAsal  Fled  Flscal  Fhaal

March  March  March  March
2012 2013 2074 215 2ONE 2077 2018 20 202 2Q2Y 2022

2012 2013 2014 2015 2015 2017 2018 2013

Fistal FRseal Fised Fiscal  Fise

Fiaca
ch  Mirch  Mach  March  Mach  Mach
2020 2021 222 2023

%% CAGRis the annual average from Fiscal March 2012 to Fiscal March 2022 o

Slides No. 39 shows fluctuations in sales by overseas region.

Sales are strong due to efforts to reinforce sales activities in each region.

< Future Business Environment and Medium-




S pe C i fi C EffO I'tS — Na i l Ca I'e < Future Business Environmentand Medium-

and Long-term Business Strategies

Business

= Basic Policy

-~ Work to expand the nail care business by taking P h

advantage of the R&D and production engineering
capabilities the company has developed in the dental
materials business.

- Ensuring profitability by improvement of in-house LN
products ratio
< Expanding sales channels in overseas markets

—U.S., Europe, Taiwan, South Korea, China & %
m Specific Efforts 4

< Capturing share in the LED gel market with improved Presto

~ Improving competitiveness and profitability by integrating
operations from product planning to sales

- Released self nail gel nail “by Nail Labo” (August 2014)

- Established joint venture in Taiwan (December 2014), began ageh* Gel
operation in January 2015

- Launched new “ageha Gel” brand of gel nail products for @@@
nail salons (June 2017) @@Q

SHOFU INC.

Slide No. 40 shows our basic policy and priority efforts related to the nail care business.

We have built an integrated system for working on everything from product development to
manufacturing and sales, which is utilizing dental material technology, and we are striving to
stabilize our management base and streamline operations.

We are developing products for general consumers, have established a joint venture in
Taiwan and launched a collaboration with a noted manicurist. In addition to this, we are
planning to expand sales using online.
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< Future Business Environment and Medium-
and Long-term Business Strategies

& BoXFinil

Mitsui Chemicals

®  Shofu issued 1,780,000 new shares in a third-party allocation
MCI received these charges (total value of 2,988 million yen)
®  MCI's shareholdings increased from 11.17% to 20.01%
(Shofu became an equity-method affiliate)
m Capital tie-up

®  Shofu acquired 20% of MCI's 70% shareholding in Sun Medical
®  MCI's shareholding: 70.0%=50.0%
Shofu’s shareholding: 0.0%=20.0% (Sun Medical became Shofu’s equity-method affiliate)

®  New product development

. . ®  Expansion of product lineup
B Businesstie-up

m Use of sales networks in Japan and overseas

®  Augmentation and sharing of manufacturing functions

® MCI sent one part-time director to Shofu’s board
B Exchange of ®m  Shofu sent one part-time director to Sun Medical’'s board

personnel
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Slide No. 41 shows strengthening of capital and business tie-up with Mitsui Chemicals
and Sun medical.

In May 2020, we concluded a capital and business tie-up agreement with Mitsui
Chemicals, Inc. and Sun Medical Co., Ltd, which is a subsidiary of Mitsui Chemicals and
a manufacture of dental material.

Shofu became an equity-method affiliate of Mitsui Chemicals, Inc. and Sun Medical Co.,
Ltd became an equity-method affiliate of Shofu and we established stronger relationships
then ever before.

The three companies are strengthening their business and capital alliance and have
formed project teams to facilitate product development, “share and complement each
other's production functions”, “use domestic and overseas sales networks”, and “expand
their product lineups”, taking advantage of their individual strengths. The project teams

are selecting themes and have started to generate results.




Medium-term Management Plan

=Principle Targe

and Long-term Business Strategies

< Future Business Environment and Medium-

% *++Record Unit: millions o

Fiscal March
2021
(Resulis)
Net sales 24,680
__(Changetrom Previows Period) | (-5.59) |
(Domestic sales) 13,733
(Change from Previous Period) (-6.0%)
(Overseas sales) 10,946
(Change from Previous Period) (-4.8%)
Operating income 2,300
(Persentage of sales) (9.3%)
Ordinary income 2,523
(Persentage of sales) (10.2%)
Net income 1,674
(Persentage of sales) (6.8%)
gt:rglez:n;::lee?ralio 45.1%
SHOFU INC.

Mid-term Management Plan

FiscalMarch
2022

Fiscal March
2024

FiscalMarch
2023

(Results) (Forecasts) (Forecasts)

* 28,137 x 29,314 » 31,509

. 5. .- | IO~ ) (NN ... B
13,573 14,182 * 14,840
(-1.29%) (4.5%) (4.6%)

* 14,564 % 15,132 16,669
(33.1%) (3.9%) (10.2%)

* 3217 2,732 3,791
(11.4%) (9.3%) (12.0%)

* 3,658 2,850 3,927
(13.0%) (9.7%) (12.5%)

. 2,546 1,975 * 2,764
(9.19%) (6.7%) (8.8%)

*  528% *  53.1% *  54.4%
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Slide No. 42 shows the principle targets “Fiscal year ending March 2022 to March 2024,

Forth Mid-term Management Plan”

The forecasts in the fiscal year ending March 2023, which is the second year of the Mid-
term Management plan we revised up, are increasing in investments in future growth as
we mentioned at the slide No.17. Thus, we expect forecasts to decrease in profit
compared with the fiscal year ended March 2022 results, but a record high profit in the
fiscal year ending March 2024, which is the final year of the Forth Mid-term Management

Plan.




Medium-term Management Plan S Future Business Environmentand Medium-

and Long-term Business Strategies
by Segment (Sales a perating in'-":'"";"l.lnit: millionsofyen,%@

Mid-Term Management Plan

Fiscal March . - -
2021 Fiscal March Fiscal March Fiscal March
(Results) 2022 2023 2024

(Results) (Forecasts) (Forecasts)
Amout % Amout % Amout % Amout %

Dental business 22,334 905 25876 920 26,730 912 28,782 913
Nail care business 2,268 9.2 2,168 77 2,479 85 2,606 83

Other businesses 81 03 92 03 104 o4 120 o4
Net sales 24,685 1000 28,137 1000 29,314 1000 31,509 1000
Dental business 2,091 94 3,065 118 2,598 9.7 3,612 124
Nail care business 201 8.9 131 6.1 125 51 166 64
Other businesses 2 24 14 151 7 75 12 105

Operating income 2,294 93 3,211 114 2,732 93 3,791 120

* The foreign exchange rates given are those in effect at the average of each term;
conversions of items in the financial statements of overseas subsidiaries all use average rates.

SHOFU INC.
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M e di um "te rm M a n a ge m e nt PI a n < Future Business Environmentand Medium-
and Long-term Business Strategies
asiation Sapansas, @

Unit: millions of yen

P Mid-Term Management Plan
2021 Ficsal March Ficsal March Ficsal March
(Resuits) 2022 2023 2024

(Results) (Forecasts) (Forecasts)

Capital investment 1,097 1,100 2,483 1,227
Depreciation expenses 955 901 1,014 1,022
R&D expenses 1,563 1,738 1,853 1,834

Foreign exchange rate

US dollar 106.17 112.86 115.00 115.00
Euro 123.73 131.01 130.00 130.00
Pound sterling 138.68 153.94 155.00 155.00
Renminbi 15.44 17.03 18.00 18.00

* The foreign exchange rates given are those in effect at the average of each term;
conversions of items in the financial statements of overseas subsidiaries all use average rates.

-Capital investment, depreciation expenses and R&D expenses above are recorded only for those realized at
this moment.

SHOFU INC. 44

Slides No. 44 shows the mid-term management plan of capital investments,
depreciation expenses and R&D expenses.

In the fiscal year ending in March 2023, we expect capital investment to increase
significantly due to the reconstruction of the headquarters office building, marking the
one-hundredth anniversary of Shofu’s founding. This will cost a total of 1.6 billion yen and
is due to be completed at the end of March 2023.



< Future Business Environment and Medium-

D iVi d e n d p o I i cy and Long-term Business Strategies @

= Dividend payout ratio on consolidated basis : 30% or more

m Ratio of dividends to net assets : Tentative target of 1.7%

Bussiness year

i Fiscal March 2022 | Fiscal March 2023 | Fiscal March 2024

Dividend payout ratio 7 More than 30%

Ratio of dividends _
to net assets {DOE) Tentative target of 1.7%

[Reference: Key numerical targets related to dividends in the Fourth Mid4term Management Plan ]

Return on equity (ROE) 8.1% 5.9% 8.0%
Net Income per share 143.22yen 111.06yen 155.38yen
SHOFU INC. 45

Slides No. 45 shows the dividend policy.

As for our dividend policy, we targeted a payout ratio of 30% or more on a consolidated
basis. Moreover, we added dividends on equity (DOE) as a numerical standard with the
aim of implementing returns that take into account capital efficiency at the previous fiscal
year. During the period of the Fourth Mid-term Management plan, dividends on equity
(DOE) of 1.7% will be our tentative target.

We will aim to improve our DOE by enhancing both profitability and capital efficiency.




< Future Business Environment and Medium-

and Long-term Business Strategies @

2yen 2yen

= Trend of annual dividend per share

Commemaorative dividend
Ordinary dividend

1yen

2yen 2yen 2yen
20
Zayer
) ! ’ ‘ } ! ‘ ) 3
Byel Sye Syel Sye Syel Sye 8y

Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March Fiscal March
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Forecast

37ven 37ven

= Trend of index related dividend

Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal ;:rc;l
Business year March March March March March March March March March March March 203
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Forecasts
Net incom e per share 31.77yen 1.17yen 31.77yen 36.45yen 49.43yen 5261yen 55.20yen 75.54yen 44.24yen 96.29yen 143.15yen 111.06yen
Dividend per share 20yen 19yen 18yen 18yen 18yen 20yen 20yen 23yen 26yen 29yen 39yen 3%yen
Dividend payout ratio 63.0% 16258% 56.7% 494% 364% 38.0% %6.2% 304% 58.8% 30.1% 27.2% 35.1%
Retum on equity 28% 0.1% 26% 2.8% 3.7% 3.8% 3.8% 5.0% 29% 6.2% 8.1% 5.9%
Net assets per share 1,146yen 1,169yen 1,235yen 1,360yen 1,340yen 1,396yen 1511yen 1,524yen 1,491yen 1690yen 1841yen 1,918yen
Ratio if dividends to net assets 1.8% 16% 1.5% 1.4% 1.3% 1.5% 1.4% 1.5% 1.7% 1.8% 22% 21%
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Slide No. 46 shows trend of annual dividend per share and trend index related dividend.

At the previous fiscal year ended March 2022, the total annual dividend was originally
32 yen per share, but, in addition to the steady performance, we revised it as 39 yen per
share, consisting of midterm dividend of 13 yen per share and year-end dividend of 26
yen per share, based on the basic policy of maintaining stable dividends.

In the current fiscal year, we expect a decrease of profit compared to the previous fiscal
year, but with an emphasis on maintaining stable dividends, we plan the total annual
dividend will be 39 yen per share, which is the same amount as the previous fiscal year.
As for the both of previous and current fiscal year, this annual dividend per share is
including 2 yen in commemoration of our 100 year anniversary.



Forecasts in this document are based on information and data available
at the time of release as well as on assumptions concerning uncertain
factors that might affect the company’s future business performance.

Depending on various factors, actual business performance could differ

substantially from the forecasts contained in this document.

SHOFUINC.

11 Kamitakamatsu-cho, Fukuine,
Higashiyama-ku, Kyoto 605-0983, Japan
URL: http://lwww.shofu.co.jp
E-mail: ir@shofu.co.jp

Contact: Corporate Planning Department

SHOFU INC. 47

N7






S —

The pages below are provided only for your reference. >
The information on these pages will not be covered in the
financial analysis meeting.

\"V/"- /—"/"/—:'/"\ S

“

~N

-

SHOFU and Its Operations
(Summary of the Company Profile
and Its Businesses)
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Company Profile

Company
name

SHOFU Inc. (As of March 31,2022)

2 Companyand Business Profiles

@

= Representative

NoriyukiNegoro, Presidentand CEO

= Address 11 Kamitakamatsu-cho, Fukuine, Higashiyama-ku, Kyoto 605-0983, Japan
Date of
* establishment May 15,1022
= Capital 5,968,956,614 yen
x Listed Prime Market of Tokyo Stock Exchange
exchanges
w NUMBberof 473 (entire group: 1266, including 607 in overseas subsidiaries)
employees
= Business Manufacture and sale of dental materials and equipment
] Main Dental institutions (via sales agencies)
customers
Subsidiaries 19 (fourin Japan, fifteen overseas)
Number of - -
= group Affiliates 1 (onein Japan)
companies Dental companies: 16 (three in Japan, thirteen overseas)
SHOFU INC. Nail care companies: 3 (one in Japan, two overseas) 50
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M a i n P ro d u Cts =zzada 2 Companyand Business Profiles

actures and markets a wide range of dental @
materials and equipment.

Artificial teeth products ‘ . Chemical products

Artificial tooth and implant materials Materials for use in a variety of applications,
.. = Porcelainteeth, porcelain / including implants, diseased area fillings,
e powder, resin teeth & gums for artificial teeth, etc.

. = Synthetic resins
Abrasives products

= Impression materials

—

= Waxes
Materials for removing diseased
areas and polishing crowns . Cement products ,other ’
= Carborundum abrasive oy Materials for use in the adhesion of
= Silicon polisher Be” < lmpl:l)anttsa,I ﬁlllngs,t etc.
. A I = Dental cements
" Sltaht:rri:lasrvmg and polishing = Dental stones and investments
= Industrial grinding and Machinery equipment &
polishing materials Ty 2
< other products
Metal prod ucts ‘ ' ‘ Equipment and appliances for dental
? < d treatment and procedures
Materials for use as dental crowns = Dental equipment
] and as the base for implants = Products for oral care and infection
'~ .= Alloys for casting, silver alloys prevention
< T R—— = Orthodontic materials
= Health and beauty equipment
Other equipment and appliances
SHOEU INC The company’s products are designed for use in dental care and treatment.
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Corporate History (1) ﬁ

- 1922 Shofu Dental Manufacturing Co., Ltd. founded and commenced the manufacture and sale of Japan’s
first artificial teeth.

- 1963 Shofu shares listed on the over-the-counter market.

- 1971~ Established sales subsidiaries in the U.S. and West Germany. Started overseas production (in

1978 Taiwan). Established Shiga Shofu Inc. as a manufacturing facility for resin teeth.

- 1983 Changed the company name to SHOFU Inc. Commenced management reforms.

- 1989 Shofu’s shares listed on the Second Section of the Osaka Securities Exchange (in November).

- 1990~ Purchased a British research & development and manufacturing company.

1997 Founded a sales subsidiary in the U.K. Obtained the UK GMP (Good Manufacturing Practice)
Certificate. Obtained a CE marking certificate.

- 1996 Founded Promech Inc. Established Liaison Office in Shanghai, China.

- 1997 Established the industry’s largest research facility as a part of a project to commemorate Shofu’s

| 75th anniversary.

- 2002~ Celebrated the 80th anniversary of its founding. Established Liaison Office in Beijing, China.

2003 Obtained 1SO 14001 (Environmental Management System) certification (both for the headquarters
and all group companies).
Established Shanghai Shofu Dental Materials Co., Ltd., a production facility in China.

- 2005 Acquired ShokenInc. as a wholly owned subsidiary through a share exchange.
Established Shofu Dental Supplies (Shanghai) Co., Ltd., a sales facility in China.

- 2006 Training Center designed to promote customers service completed (in August).

- 2007 Celebrated the 85th anniversary of its founding. Shofu’s shares listed on the Second Section of the
Tokyo Stock Exchange (in February).

- 2008 Acquired and turned Nail Labo Co., Ltd. into a subsidiary.
Acquired 1.6 million of the company’s own shares in accordance with the purchase of the company’s
own shares scheme in the J-NET market of the Osaka Securities Exchange.

SHOFU INC! 52
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C (o] rp orate H isto ry (2) 2 Companyand Business Profiles

- 2010

' Reached basic agreement concerning business and capital partnership with Mitsui Chemicals, Inc.,

and Sunmedical Co., Ltd.

Transferred 1.8 million shares of treasury stock to Mitsui Chemicals, Inc., through a third-party
allocation.

Shofu Dental Trading (Shanghai) Co., Ltd., is established in China.

- 2012

- 2013

- 2014
- 2015

Celebrated the 90th anniversary of its founding. Listed on the First Section of the Tokyo Stock
Exchange.

Promech Inc. is split up, with Shoken Inc. taking over its dental businesses and Nail Labo Co,. Ltd.,
absorbing the company and its remaining operations.

The Singapore Sales Office is incorporated as the local corporation SHOFU Dental ASIA-Pacific
Pte.Ltd.

Established joint venture in Taiwan between Nail Labo Co., Ltd. and a local sales distributor.

Acquired shares and made Merz Dental GmbH. a subsidiary.
Established SHOFU BIOFIX INC.

Established a subsidiary in Mexico

- 2017

Established a subsidiary in Brazil
Established a subsidiary in India

- 2019

- 2020

New plant for Merz Dental GmbH. Completed
Established a subsidiary in U.S.

Established a subsidiary in Vietham

Enhancement of business and capital tie-up with Mitsui Chemicals, Inc.,(MCI) and Sun Medical Co.,
Ltd.(SMC)

Shofu issued 1,780,000 new shares in a third-party allocation and MCI received these charges.
Shofu acquired 20% of MCI's 70% shareholdingin SMC.
(Shofu became MCI's equity-method affiliate. / SNC became Shofu’s equity-method affiliate.)

SHOFU INC. 53
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Corporate History - Sale

1980s
160 = The government undertook measuresto
reduce medical expenditures, which resulted
in low rates of growth in the medical industry

40 the prevalence of the
universal coverage health

2 Companyand Business Profiles

Unit: 100 million yen @

* Enforcement of Revised
Pharmaceutical Affairs
180 Law (2005)
» Largest-ever curtailment

of remuneration for
medical treatment (2006)

Listed on the First

Section of the

140 ——~implementation of 10% medicalexpense —
copayment system for policyholders (in 1984)
100 1970s - Copaymentimposed on
Expanded operations health insurance
overseas (US, West policyholders increased
80 Germany, Taiwan) * In 1997: from 10% to 20%
* In 2003: from 20% to 30%
6
0 1960s
Era of high growth due to

: Management reforms (1983) Tokyo Stock

oo Insurance system Became the first company in Excha\:\ge (2012)

the industry to list its shares

0 on a stock exchange (in 1989)
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SHOFU INC. (Note) Figures shown in the graph are non-consolidated sales. 54
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2 Companyand Business Profiles

Group Overview[iDome

o ~ 0 Sales subsidiaries
o ~ 0 Production subsidiaries

. . - Sapporo Sales Office
o ~ 9 Nail care business subsidiaries

0 Shiga SHOFU Inc.

SHOFU Inc.——— Sendai Sales Office
Kyoto Sales Office
g SHOFU Products Kyoto Inc.

Fukuoka Sales Office

Tokyo branch
sHoFu BIoFIX INC. ()

““~ Nail Labo Corporation o
Osaka Sales Office  Vagoya Sales Office

SHOFU INC. 55
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— SHOFU UK
e —ADVANCED HEALTHCARE LTD.

SHOFU ITALY

9 SHOFU DENTAL INDIA PVT. LTD.

W

TRADING (SHANGHAI) CO.,LTD.

DENTAL MATERIAL CO.,LTD.

SHOFU INC.

SHOFU DENTAL GMBH e

— —— .A
MERZ DENTAL GMBH 9 Pap ot
DIGITAL DENTAL SERVICE GMBH -4

SHOFU DENTAL

2 Companyand Business Profiles

g

Sales subsidiaries

Nail care busi

TE N

0-0
@ ~ @ Production subsidiaries
0-6

bsidiaries

D-[': NAIL LABO TAIWAN CO., LTD. )
SHOFU INC., TAIWAN BRANCH

@) NawLLaBO INC
_osnom DENTAL CORPORATION

SHOFU MEXICO
SDERLDECV

SHOFU DENTAL BRASIL COMERCIO
DE PRODUTOS ODONTOLOGICOS LTDA.

SHANGHAI SHOFU -

~ SHOFU DENTAL ASIA-PACIFIC PTE.LTD.

SMART DENTISTRY
SOLUTIONS INC

56
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Sales Channels

Domestic — _ _ _ _ _ —
- [ Wholesale e \ J
;. agents [ | [
I l I
~ Agents [
I | 4 Y
d 1 I I
c Orthodontic materials
— N /’ v
E Overseas _
o /Nonh America, Latin America, 2\
Europe, China, Other Asia, - ]
(JI:) Oceania E E’ |
A ) c
— L ‘ Locajgalgs l:) 3 g
. subsidiaries 3 o D
= oS '
I Korea, Taiwan ® < |
| n @
T . J
~ o /
SHOFU INC.

Dental institutions, schools

Dental
treatment |
and
services /

2 Companyand Business Profiles

e

Patients and customers
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Trend of the Number: of Dentists and

Dental Treatment Expenditare

2 Reference <Dentistry Data>

35,000 110,
102, 948
100,000
30,000 Dental treatment expenditure per dentist 29, 287
(Unit: 1,000 yen, left scale)
90,000
25,000
80,000
20,000 70,000
Number of dentists in Dental treatment expenditures 60,000
15,000 practice (Unit: 100 million yen, left scale)
(Unit: Person, right
50,000
10,000
34, 163 1 40,000
: Both medical expenses and
5'002 ” the number of doctors are on the rise, although = 30000
' those rates are slowing.
O e e e e B X0 (810
DA DO N NN NN 00000000 WO O OO OO0 00 = =, s
N B OO O NN B OO NN & 0O NN & OO NN & OO NN & O
Prepared using yearly data from Summary of National Healthcare Expenditures, Survey on Doctors,
Dentists and Pharmacists (Ministry of Health, Labour and Welfare)
SHOFU INC. 59




Healthcare Expenditures by Age Group
(Component Ratio)

2 Reference <Dentistry Data>

Trend of national healthcare expenditures, the percentage of the population aged 65 3
and older, dental treatment expenditure as a percentage of total national healthcare National healthcare -
expenditures and manufacturers’ shipment value of pharmaceutical production as a expenditures (index) PR
70 percentage of total dental treatment expenditures (from 1962 to 2018) (1962 = 1.00) ;_/
_— . i 25
The elderly populationin Japanis increasing, but that has not
60 ledto the marketexpansion of dentalfield comparedto %
that of medical. _7
20
50 Dental treatment = Percertacsoftte Y
expenditure as a | ercleltl.tage e :1 (?5 ,'
percentage of total popu'ation age; »7
40 national healthcare |  L'am o = = == = = 15
expenditures (right scale)
30
1N
LA
20
5
10 D I Manufacturers’ shipment value
ental treatment of pharmaceutical production as
expenditure (index) a percentage of total dental
(1962=1.00) treatment expenditures
DO OO NN~N~N~N000O0WWOWOWWWWOVOUO OO OO = - - -
NP OO PR, ODOONNPAENDOONPALOODOCONPRE,OOOON B
Prepared using yearly data from Summary of National Healthcare Expenditures, Production Statistics
SHOFU INC. issued by the Pharmaceutical Industry (Ministry of Health, Labour and Welfare) 60
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Healthcare Expenditures by Age Gro

(Component ratio)

People aged 65 years and older tend to place less importance
on dental treatment than general medical treatment.

General treatment ‘ Dental treatment Unit: %
60.0 63.3
50.0
46.3
40.0

SHOFU INC.

%090 M
20.0

% o
10.0

O Ol Y OO O O et O O O Ot el O el e ek P O O e e

~-0-14 yearsold -O-15-44 years old -O-45-64 yearsold -#=65+ years old

) O=C Yl O ey =0 es o e” OO
O O-0-0O~0-0~0~0-0~0-0-0-0-0-0 - O -

OO - b ek h bk bk OO OCOOCOCOCOCOCOOO O = b b bk ke ke kb
NOO—=-NWEOONDOO—=NWEUOO DO

Prepared using yearly data from Summary of National Healthcare Expenditures
(Ministry of Health, Labour and Welfare)

2 Reference <Dentistry Data=

-
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The 8020 Movement and Changes

in Dental Diseases

Causesoftoothloss ‘
Impacted
tooth, 5.0%
Orthodonti
treatment,
1.9% Caries (tooth
decay), 29.2%
Fracture,
178%
Periodontal
disease,
371%

(Survey by the 8020 Promotion Foundation in

The cause of tooth loss changes
in accordance with the number of increasing remaining teeth.
(%) Percentage of people with 20
100 198.8 99.0 956 or more of their own teeth
91.3
O rlssz
80 HHH1 H1 H o
730 |
linininininl g N B
O M ~56: 1 ,
AIrIrmnrTmrsaz
40 of  Jreeeef Beeeed Reeeed eeeed Reeeed Feeeed Beeend  eeeedd
e i imimiminimimlm 257
204 MR
VHHHFHHFAFERFRFF H
0
40~ 45~ 50~ 55~ 60~ 65~ 70~ 75~ 80~ 85~
Survey of Dental Diseases 2016 (age)
(Ministry of Health, Labour and Welfare)
SHOFU INC.

< Reference <Dentistry Data>

e

2018)
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Correlation between Number. of Health
Teeth and Healthcare ExpenmdiiiTe s

40 -

30 -

20 -

10

44 .4 43.9 45.7 Annual medical
expendifures per capita
................ AT9........, BIUOONON) s s
........................ 27.7......27.9 ...
254
The greater the number of healthy teeth,
the greater the reduction in healthcare expenditures.
0 1-5 6-9 10-14 15-19 20-24 25 or
more

Prepared on the basis of "Correlation between Oral Hygiene Status of Elderly Persons and
Healthcare Expenditures,” a paper published in 2003 by Kazumune Arikawa, a full-time
instructor at the Nihon University School of Dentistry at Matsudo

SHOFU INC. Subjects surveyed: 954 persons aged 80 living independently (392 men, 562 women)

2 Reference <Dentistry Data>
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Dental Clinic

Consultation Rate

2 Reference <Dentistry Data>

30000 —————— _—mm
'Consultations (x 10,000) =e—Consultation rate (%) 15.7
15.2
25,000 el
13.1
12112.2‘2“‘12'8
11‘111,711.911.9 » o ™ x

20.000 110110 o o= 2

10.3 106 10.6 10.510.6 10.6 10.7 a H E B E E 2

T R-R-RERERER =
HEEREEE B
a B EHE Bl = o =

s EEEEEEEE 885 8

a2egeagd 8P

g8 888N
10,000 -~ =

Dental clinic consultation rates are rising trend.
5,000 \
0 -

— — — - — N n N nN N n N N Ll N n N N N n el N N ] nN N

8 8 8 8 8 8 8 8 8 8 8 8 8 8 8 2 2 2 2 222222238

o (2] ~ (=5 o o —_ N w £ o (2] -~ [=4] o o Ed nN w £ w [<2] -~ =] © o

¥ Consultation rate: ratio of persons receiving monthly dental treatment or examinations (12 times yearly)
Prepared using annual data from "Recent Trends in Healthcare Expenditures (MEDIAS)"

SHOFU INC. issued by the Ministry of Health, Labour and Welfare 64




Trend of Shipment Value of
Pharmaceutical Indus rodusiion

Shipment value, Unit: 100 million yen

2175 @
/ 2,051
o 015
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1,564 1.5631.58 12211.226 495
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Prepared using data from Production Statistics issued by the Pharmaceutical Industry (Manufacturers’
shipment values), (Year Book for each year), released by the Ministry of Health, Labour and Welfare
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Global dental equipment:market si

(amounts component

Other Asia

China

1,213, 5.6%

1,759, 8.2%

Middle East & Africa
600, 2.8%

1,363, 21.5 billion dollars in
6.3% the whole world

Annual decrease of
1.5%

USA

8,570, 39.8%

Other Europe

5,277, 24.5%

Percentage of
medical

equipment:
5.0%

SHOFU INC.

1,691

7.9%
1,049, 4.9%

| Other North & Latin America

#Source : BMI Research
[The World Medical Markets Fact Book 2019]66
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(Unit : million dollars)@
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Global dental market—
Market size and growth o

13,028

2 Reference <Dentistry Data>

-

Global Dental Equipment Market :21.5 billion dollars
Growth rate in the last 5 years : decrease of 1.5% per year

| 1 Market size(million dollars)

© Annual average - %

- @ o

16.7

SHOFU INC.

2,651
. 2,153
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»
- — 1,261
4.6 1,103
Q40 - 870 —
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North/Latin America Western Europe Central/lEastern Europe

# Source : BMI Research [The World Medical Markets Fact Book 2019 67
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Number of Dentists in't Weorld

272

Number of dentists in the world: Approx. 2.11 million
Number of dentists in Japan: Approx. 100 thousand

" Number of dentists (Ten thousand)

ONumer of dentists per 1000 of the Population
388

14 .4

2 Reference <Dentistry Data>

North &
Latin

America

SHOFU INC.

10.6 8 10.2
7.4 @ 0.28
42 42 47 35 3.3 @
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Central &

Europe
@ Source : BMI Research [The World Medical Markets Fact Book |
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