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Due to the limited number of products newly introduced in the cuDue to the limited number of products newly introduced in the current midrrent mid--
term and the impact of products introduced more than three yearsterm and the impact of products introduced more than three years ago ago 
(which are no longer treated as new products), sales of new prod(which are no longer treated as new products), sales of new products ucts 
decreased. <Sales of new products: decreased. <Sales of new products: ¥¥572 million/8.7% of non572 million/8.7% of non--consolidated consolidated 
sales> sales> 
Due mainly to decline in sales of artificial teeth and abrasivesDue mainly to decline in sales of artificial teeth and abrasives, domestic , domestic 
sales showed a sales showed a decrease of 2.9%decrease of 2.9%. . 
Thanks to full operation of a sales subsidiary in China and steaThanks to full operation of a sales subsidiary in China and steady sales in dy sales in 
the U.S., Europe and Asia, as well as to the impact of foreign ethe U.S., Europe and Asia, as well as to the impact of foreign exchange rate xchange rate 
fluctuations, fluctuations, overseas sales grew 14.6% (Overseas sales rate: 28.2%, an alloverseas sales grew 14.6% (Overseas sales rate: 28.2%, an all--
time high)time high)
Sales reached Sales reached ¥¥7,598 million 7,598 million (up 1.5%) (all(up 1.5%) (all--time high as midtime high as mid--term figure)term figure)
While costWhile cost--toto--sales ratio decreased 1.0% due to decrease in retirement sales ratio decreased 1.0% due to decrease in retirement 
allowance and effects of costallowance and effects of cost--reduction efforts, reduction efforts, operating profit stood at operating profit stood at 
¥¥739 million (down 3.7%)739 million (down 3.7%) because of spending increase resulting mainly because of spending increase resulting mainly 
from aggressive R&D activities.from aggressive R&D activities.
Due to increases in interest earned and foreign exchange profit,Due to increases in interest earned and foreign exchange profit, current current 
profit reached profit reached ¥¥779 million (a slight increase of 0.1%)779 million (a slight increase of 0.1%). Also, due to effects of . Also, due to effects of 
special profit (refund of tariffs) earned by foreign subsidiariespecial profit (refund of tariffs) earned by foreign subsidiaries, s, midmid--term net term net 
profit reached profit reached ¥¥498 million (up 7.3%)498 million (up 7.3%). . 

Due to a decline in share prices, we suffered a Due to a decline in share prices, we suffered a ¥¥422 million decrease in net 422 million decrease in net 
unrealized holding gains on securities. unrealized holding gains on securities. 
Due to changes in the accounting standard, negotiable deposit ofDue to changes in the accounting standard, negotiable deposit of ¥¥2,800 2,800 
million was transferred from cash deposit to marketable securitimillion was transferred from cash deposit to marketable securities. es. 

Overview of Mid-Term
Business Performance 
Overview of MidOverview of Mid--TermTerm
Business Performance Business Performance 

B/SB/S

P/LP/L

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008

Plus factorsPlus factors Minus factors Minus factors 
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Overview of Mid-Term Business
Performance for the Year Ending
March 31, 2008 

Overview of MidOverview of Mid--Term BusinessTerm Business
Performance for the Year EndingPerformance for the Year Ending
March 31, 2008 March 31, 2008 

** Effects of foreign exchange rate fluctuations on overseas sales Effects of foreign exchange rate fluctuations on overseas sales are represented by an are represented by an 
increase of increase of ¥¥75 million from the previous mid75 million from the previous mid--term figure and an increase of term figure and an increase of ¥¥147 147 
million over the projected figure. million over the projected figure. 

Year ended March
31, 2007

Year ended March
31, 2008

Year ended March
31, 2008

(Mid-term)
(Projected mid-term

figure)
(Mid-term)

(% of sales) (% of sales) (% of sales)
(% of increase or

decrease)
(% of increase or

decrease)

7,488 7,672 7,598 110 △ 73
( 100.0) ( 100.0) ( 100.0) 1 △ 1

5,621 5,635 5,458 △ 163 △ 176
( 75.1) ( 73.4) ( 71.8) △ 3 △ 3
1,866 2,037 2,140 273 103

( 24.9) ( 26.6) ( 28.2) 15 5
767 817 739 △ 28 △ 77

( 10.3) ( 10.7) ( 9.7) △ 4 △ 9
778 827 779 1 △ 47

( 10.4) ( 10.8) ( 10.3) 0 △ 6
464 503 498 33 △ 5

( 6.2) ( 6.6) ( 6.6) 7 △ 1
Current net profit per share ¥29.25 ¥31.71 ¥31.39
Return on equity 2.37% － 2.49%

Current profit

Current net profit

Comparison with
previous mid-term

figure

Comparison with
projected mid-term

figure

Sales

(Domestic sales)

(Overseas sales)

Operating profit

Unit: Million yen, %Unit: Million yen, %

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008
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Sales by Product Category SSales by Product Category ales by Product Category 

Unit: Million yen Unit: Million yen 
Figures in ( ) represent percentages of all product categoriesFigures in ( ) represent percentages of all product categories

and rates of increase or decrease (Unit: %)and rates of increase or decrease (Unit: %)

Year ended March
31, 2007

Year ending
March 31, 2008

Year ending
March 31, 2008

(Mid-term)
(Projected mid-

term figure)
(Mid-term)

1,406 1,465 1,484 77 19 
( 18.8) ( 19.1) ( 19.5) ( 5.5) ( 1.3) 
1,912 1,935 1,909 △2 △25 
( 25.5) ( 25.2) ( 25.2) ( △0.1) ( △1.3) 

236 232 246 10 14 
( 3.2) ( 3.0) ( 3.2) ( 4.6) ( 6.3) 

1,415 1,481 1,423 7 △58 
( 18.9) ( 19.3) ( 18.7) ( 0.6) ( △4.0) 

810 840 813 3 △26 
( 10.8) ( 11.0) ( 10.7) ( 0.4) ( △3.2) 
1,707 1,717 1,720 12 3 
( 22.8) ( 22.4) ( 22.7) ( 0.7) ( 0.2) 
7,488 7,672 7,598 110 △73 

( 100.0) ( 100.0) ( 100.0) ( 1.5) ( △1.0) 
Total

Comparison with
previous mid-

term figure

Comparison with
projected mid-

term figure

Chemical products

Cements etc.

Equipment etc.

Artificial teeth

Abrasives

Metal products

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008
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Year ended March 31, 2007
(Mid-term)

Year ending March 31, 2008
(Mid-term)

New  products

Existing products

New  products as percentage of all products (% of domestic sales)

5,621 5,458

Domestic SalesDomestic SalesDomestic Sales

Existing productsExisting products
Despite efforts to ensure that recently introduced Despite efforts to ensure that recently introduced 
products will be accepted more widely in the products will be accepted more widely in the 
market, sales of main products such as artificial market, sales of main products such as artificial 
teeth and abrasives have generally been sluggish, teeth and abrasives have generally been sluggish, 
due to deteriorating business environment due to deteriorating business environment 
resulting from the medical treatment fee reduction resulting from the medical treatment fee reduction 
implemented last year. implemented last year. 

Total domestic sales reached Total domestic sales reached ¥¥5,458 million, down 5,458 million, down 
¥¥163 million (2.9%) from previous mid163 million (2.9%) from previous mid--term figures.term figures.

Major new products recently rolled out Major new products recently rolled out 
Composite resin filler for esthetic dental treatment Composite resin filler for esthetic dental treatment 
““Beautifil IIBeautifil II””

Glass ionomer resin cement Glass ionomer resin cement 
““HyHy--Bond ResiglassBond Resiglass””

Automatic casting machine for dental treatment Automatic casting machine for dental treatment 
““ArgoncasterArgoncaster--AEAE””

Microimplant system for orthodontic treatment Microimplant system for orthodontic treatment 
““AbsoAnchorAbsoAnchor””

Unit: Million yen Unit: Million yen 

““New productsNew products”” shown above are those introduced in the last 3 years. shown above are those introduced in the last 3 years. 

Plus factorsPlus factors Minus factors Minus factors 

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008
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641 661 675

746
858 791

478

620 597

1,866

2,140
2,064

Year ended
March 31, 2007

(Mid-term)

Year ending
March 31, 2008

(Mid-term)

Year ending
March 31, 2008

(Mid-term)

Overseas Sales Overseas Sales Overseas Sales 

North America & Latin AmericaNorth America & Latin America
We have enjoyed steady sales in abrasives, the We have enjoyed steady sales in abrasives, the 
major product category in these markets, in major product category in these markets, in 
artificial teeth (ceramic) and chemical products. artificial teeth (ceramic) and chemical products. 
Sales showed a 5.2% increase in local currency. Sales showed a 5.2% increase in local currency. 

EuropeEurope
Due to increased sales of artificial teeth, Due to increased sales of artificial teeth, 
abrasives, equipment and other products, sales abrasives, equipment and other products, sales 
showed a 6.1% increase in local currency. showed a 6.1% increase in local currency. 

Asia & OceaniaAsia & Oceania
China:China: ¥¥41 million up from previous mid41 million up from previous mid--termterm

(in local currency) (in local currency) 
Other countries: Other countries: ¥¥77 million up from previous 77 million up from previous 
midmid--term (Of the increase, South Korea and term (Of the increase, South Korea and 
Taiwan account for Taiwan account for ¥¥61 million.) 61 million.) 

Exchange ratesExchange rates
US dollarUS dollar : : ¥¥115.43115.43

((¥¥117.90 in previous mid117.90 in previous mid--term term 
EuroEuro : : ¥¥163.38163.38

((¥¥149.77 in previous mid149.77 in previous mid--term) term) 
Chinese yuanChinese yuan: : ¥¥16.2116.21

((¥¥14.34 in previous mid14.34 in previous mid--term) term) 

Percentage of overseas sales to total sales Percentage of overseas sales to total sales 
28.2% (24.9% in previous mid28.2% (24.9% in previous mid--term) term) 

(27.4% after translation adjustments) (27.4% after translation adjustments) 

Asia etc. Asia etc. 

Europe Europe 

North AmericaNorth America
&&

Latin America Latin America 

Unit: Million yen Unit: Million yen 
Figures in ( ) represent percentages of all regions. (Unit: %) Figures in ( ) represent percentages of all regions. (Unit: %) 

((25.625.6))

((40.040.0))

((34.434.4))

((29.029.0))

((38.338.3))

((32.732.7))

(after translation adjustments)

((29.029.0))

((40.140.1))

((30.930.9))

Plus factorsPlus factors Minus factors Minus factors 

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008
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Segment Information
by Location 
Segment InformationSegment Information
by Location by Location 

Year ended March
31, 2007

(Mid-term)

Year ending March
31, 2008

(Projected mid-term
figure)

Year ending March 31,
2008

(Mid-term)

Amount (% of sales) Amount (% of sales) Amount (% of sales)

Japan Sales 6,694 6,727 6,750 55 22 
Operating profit 734 734 717 △16 △16 

( 11.0) ( 10.9) ( 10.6) 
The U.S.A. Sales 632 642 648 16 5 

Operating profit 10 28 18 8 △9 
( 1.7) ( 4.4) ( 2.9) 

Europe Sales 851 848 940 88 91 
Operating profit 39 33 46 6 13 

( 4.7) ( 3.9) ( 4.9) 
Asia Sales 168 299 265 97 △33 

Operating profit △3 13 23 27 9 
( △2.4) ( 4.6) ( 8.7) 

Total overseas Sales 1,652 1,790 1,854 202 63 
Operating profit 46 74 88 41 13 

( 2.8) ( 4.2) ( 4.8) 
Sales 8,346 8,518 8,604 257 86 
Operating profit 781 809 806 25 △2 

( 9.4) ( 9.5) ( 9.4) 
Consolidated Sales 7,488 7,672 7,598 110 △73 

Operating profit 767 817 739 △28 △77 
( 10.3) ( 10.7) ( 9.7) (Operating profit rate)

Comparison with
previous mid-term

figure

Comparison with
projected mid-term

figure

Total before
consolidation
adjustments

(Operating profit rate)

(Operating profit rate)

(Operating profit rate)

(Operating profit rate)

(Operating profit rate)

(Operating profit rate)

** A major consolidation adjustment factor that might affect our opA major consolidation adjustment factor that might affect our operating profit is the erating profit is the 
elimination of unrealized profit arising from internal transactielimination of unrealized profit arising from internal transactions. ons. 

Unit: Million yen Unit: Million yen 
Figures in ( ) represent percentages of total sales andFigures in ( ) represent percentages of total sales and

rates of increase or decrease (Unit: %) rates of increase or decrease (Unit: %) 

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008
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767

9

114

18

-52

-24

-69

-24

739

'07/3期（中間）営業利益

売上高増加（数量ベース）

売上原価率の低下

人件費（販管費）の減少

広告宣伝費・研究開発費の増加

減価償却費の増加

その他経費（手数料等）の増加

為替変動による影響

'08/3期（中間）営業利益

Factors Underlying Change 
in Operating Profit 
Factors Underlying Change Factors Underlying Change 
in Operating Profit in Operating Profit 

Unit: Million yen Unit: Million yen 

Decrease in retirement allowance Decrease in retirement allowance 
and effects of costand effects of cost--reduction reduction 
efforts of Shofu Inc. and its efforts of Shofu Inc. and its 
production subsidiariesproduction subsidiaries

Effects of converting foreign Effects of converting foreign 
subsidiariessubsidiaries’’ financial statement financial statement 
figures into Japanese yen (+) and figures into Japanese yen (+) and 
increase in nonincrease in non--consolidated consolidated 
import (import (--))

* * The aboveThe above--listed factors exclude the effects of exchange rate fluctuationslisted factors exclude the effects of exchange rate fluctuations. . 

Factors relating to the training Factors relating to the training 
center and changes in the center and changes in the 
accounting standardaccounting standard

Operating profit forOperating profit for
year ended March 31, 2007year ended March 31, 2007

Increase in sales (in quantity)Increase in sales (in quantity)

Decreased costDecreased cost--toto--sales ratiosales ratio

Decrease in personnel costs (selling, Decrease in personnel costs (selling, 
general and administrative expenses)general and administrative expenses)

Increased advertising & publicIncreased advertising & public
relations costs, and R&D costsrelations costs, and R&D costs

Increased depreciation costIncreased depreciation cost

Increase in other expensesIncrease in other expenses
(commission charges etc.)(commission charges etc.)

Influence of exchange rate fluctuationsInfluence of exchange rate fluctuations

Operating profit for year endingOperating profit for year ending
March 31, 2008 (MidMarch 31, 2008 (Mid--term)term)

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008
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Financial Status –
Major Accounts in the B/S 
Financial Status Financial Status ––
Major Accounts in the B/S Major Accounts in the B/S 

Unit: Million yen Unit: Million yen 

Year ended
March 31,

2007

Year ending
March 31,

2008
 (Mid-term)

Comparison

Cash 6,653 3,812 △2,841 
Notes and accounts receivable 2,738 2,515 △222 

Inventories 3,007 3,146 138 
Marketable
securities/investment

7,066 9,611 2,545 

Other assets 5,723 5,783 59 

Assets 25,189 24,868 △320 

Long-term and short-term loans 1,025 1,020 △5 
Retirement allowance for employees, retirement
allowance for directors and auditors 557 574 16 　

Other liabilities 3,590 3,268 △321 

Liabilities 5,173 4,862 △310 

Net worth 20,015 20,005 △9 

Total liabilities and net worth 25,189 24,868 △320 

Net worth ratio 79.5％ 80.4％
Net worth per share ¥1,261 ¥1,260

¥268 million loss from devaluation of marketable securities

Negotiable deposit of 2,800 million yen transferred from cash
¥422 million loss from devaluation of marketable securities

Deferred tax liability decreased ¥153 million due to
decreased gains from devaluation of marketable securities.

Factors underlying changes
– Special notes

Negotiable deposit of ¥2,800 million transferred to
marketable securities

Overview of MidOverview of Mid--Term Business PerformanceTerm Business Performance
for the Year Ending March 31, 2008for the Year Ending March 31, 2008
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long-term strategies
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full year ending March 31, 2008

Outlook of business performance for theOutlook of business performance for the
full year ending March 31, 2008full year ending March 31, 2008
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In Japan, due to the lingering effects of the largestIn Japan, due to the lingering effects of the largest--ever medical service ever medical service 
and treatment fee curtailment implemented in April last year, thand treatment fee curtailment implemented in April last year, the business e business 
situation for dentists has been increasingly exacting. There is situation for dentists has been increasingly exacting. There is concern that concern that 
this trend might indirectly impact the demand for dental materiathis trend might indirectly impact the demand for dental materials. ls. 

New product introduction is expected to be limited because of prNew product introduction is expected to be limited because of production oduction 
development cycle timing. However, more effort will be exerted tdevelopment cycle timing. However, more effort will be exerted to ensure o ensure 
that recently introduced products will be accepted more widely ithat recently introduced products will be accepted more widely in the n the 
market. market. 
<Sales of new products: <Sales of new products: ¥¥1,346 million/10.2% of non1,346 million/10.2% of non--consolidated sales> consolidated sales> 

Steady growth is anticipated in all overseas markets. The yenSteady growth is anticipated in all overseas markets. The yen’’s exchange s exchange 
rates against foreign currencies are expected to trend higher corates against foreign currencies are expected to trend higher compared to mpared to 
the current midthe current mid--term. <Effect on overseas sales: term. <Effect on overseas sales: --¥¥235 million> 235 million> 

Sales are projected to be Sales are projected to be ¥¥15,445 million (up 0.7%)15,445 million (up 0.7%)

Decline in the costDecline in the cost--toto--sales ratio due to increased domestic sales and a sales ratio due to increased domestic sales and a 
decrease in personnel costs resulting from decreased retirement decrease in personnel costs resulting from decreased retirement 
allowance expenses will compensate for the increase in marketingallowance expenses will compensate for the increase in marketing and and 
other costs. As a result, other costs. As a result, operating profit is expected to be operating profit is expected to be ¥¥1,774 million 1,774 million 
(up 19.8%). (up 19.8%). 

Thanks to the increase in operating profit, current profit is exThanks to the increase in operating profit, current profit is expected to pected to 
reach reach ¥¥1,708 million (up 20.0%) and current net profit 1,708 million (up 20.0%) and current net profit ¥¥11,,062 million (up 062 million (up 
22.8%). 22.8%). 

Overview of Business
Performance for the Full Year 
Overview of BusinessOverview of Business
Performance for the Full Year Performance for the Full Year 

P/LP/L

* * No changes have been made to initial projections released May 15No changes have been made to initial projections released May 15, 2007. , 2007. 

Plus factorsPlus factors Minus factors Minus factors 

Outlook of Outlook of BBusiness usiness PPerformance for theerformance for the
FFull ull YYear ear EEnding March 31, 2008nding March 31, 2008
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Overview of Business Performance 
for the Full Year – Comparison
between the First Half and the Second Half 

Overview of Business Performance Overview of Business Performance 
for the Full Year for the Full Year –– ComparisonComparison
between the First Half and the Second Half between the First Half and the Second Half 

Performance of the first half of the year and explanations for iPerformance of the first half of the year and explanations for increases ncreases 
in sales and profits in the second half (Reasons for not adjustiin sales and profits in the second half (Reasons for not adjusting the ng the 
initial projections)initial projections)

Domestic sales are expected to grow as a result of advancing theDomestic sales are expected to grow as a result of advancing the
introduction of a new product introduction of a new product ““Provinice Fast.Provinice Fast.””
(Product introduction was initially scheduled for February but t(Product introduction was initially scheduled for February but took place in ook place in 
October.) October.) 

The yenThe yen’’s exchange rates are expected to be higher than those at the ends exchange rates are expected to be higher than those at the end of of 
the first half of the year, compensating for the the first half of the year, compensating for the ¥¥147 million worth negative 147 million worth negative 
effect (compared to the projected figure) of exchange rate flucteffect (compared to the projected figure) of exchange rate fluctuations in the uations in the 
first half. first half. 

The decrease (compared to the projected figure) in gross profit The decrease (compared to the projected figure) in gross profit in the first in the first 
half includes an increase of half includes an increase of ¥¥42 million in imports (compared to the 42 million in imports (compared to the 
projected figure), due to exchange rate fluctuations. For the seprojected figure), due to exchange rate fluctuations. For the second half of cond half of 
the year, no such effect is expected. Instead, growth is anticipthe year, no such effect is expected. Instead, growth is anticipated in gross ated in gross 
profit as a result of increased sales. profit as a result of increased sales. 

We had both extraordinary profits and losses in the first half oWe had both extraordinary profits and losses in the first half of the year. We f the year. We 
therefore do not expect them to have any major impact on aftertherefore do not expect them to have any major impact on after--tax net profit tax net profit 
for the full year. for the full year. 

P/LP/L

Plus factorsPlus factors Minus factors Minus factors 

Outlook of Outlook of BBusiness usiness PPerformance for theerformance for the
FFull ull YYear ear EEnding March 31, 2008nding March 31, 2008
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Comparison of Major Indices Comparison of Major Indices Comparison of Major Indices 

Unit: Million yen, %Unit: Million yen, %

* * No changes have been made to initial projections released May 15No changes have been made to initial projections released May 15, 2007. , 2007. 

Projected amounts, year ending March 31, 2008

Actual amount,
H1

Projected
amount, H2

Projected
amount, full year

(% of sales) (% of sales) (% of sales) (% of sales)

15,332 7,598 7,847 15,445 113 
(0.7)

11,294 5,458 5,951 11,409 115 
( 73.7) ( 71.8) ( 75.8) ( 73.9) ( 1.0) 
4,037 2,140 1,895 4,036 △1 
( 26.3) ( 28.2) ( 24.2) ( 26.1) ( △0.0) 
1,480 739 1,034 1,774 293 

( 9.7) ( 9.7) ( 13.2) ( 11.5) ( 19.8) 
1,424 779 929 1,708 284 

( 9.3) ( 10.3) ( 11.8) ( 11.1) ( 20.0) 
865 498 564 1,062 197 

( 5.6) ( 6.6) ( 7.2) ( 6.9) ( 22.8) 
Current net profit per share ¥54.49 ¥31.39 ¥35.54 ¥66.93 ¥12.44

Actual amount,
full year ended
March 31, 2007

Comparison with
previous year

(% of increase or
decrease)

Operating profit

Current profit

Current net profit

Sales

(Domestic sales)

(Overseas sales)

Outlook of Outlook of BBusiness usiness PPerformance for theerformance for the
FFull ull YYear ear EEnding March 31, 2008nding March 31, 2008
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Sales by Product Category Sales by Product Category Sales by Product Category 

Actual amount,

full year ended
March 31, 2007

Actual amount,
H1

Projected
amount, H2

Projected
amount, full year

2,922 1,484 1,440 2,925 2 
( 19.0) ( 19.5) ( 18.4) ( 19.0) ( 0.1) 
3,839 1,909 1,956 3,866 26 
( 25.0) ( 25.2) ( 24.9) ( 25.0) ( 0.7) 

469 246 220 467 △1 
( 3.1) ( 3.2) ( 2.8) ( 3.0) ( △0.3) 

2,864 1,423 1,583 3,006 142 
( 18.7) ( 18.7) ( 20.2) ( 19.5) ( 5.0) 
1,698 813 873 1,687 △10 
( 11.1) ( 10.7) ( 11.1) ( 10.9) ( △0.6) 
3,538 1,720 1,771 3,492 △45 
( 23.1) ( 22.7) ( 22.6) ( 22.6) ( △1.3) 

15,332 7,598 7,847 15,445 113 
( 100.0) ( 100.0) ( 100.0) ( 100.0) ( 0.7) 

Projected amounts, year ending March 31, 2008

Total

Comparison with
previous year

Artificial teeth

Abrasives

Metal products

Chemical products

Cements etc.

Equipment etc.

* * No changes have been made to initial projections released May 15No changes have been made to initial projections released May 15, 2007. , 2007. 

Unit: Million yenUnit: Million yen
Figures in ( ) represent percentages of all product categoriesFigures in ( ) represent percentages of all product categories

and rates of increase or decrease (Unit: %) and rates of increase or decrease (Unit: %) 

Outlook of Outlook of BBusiness usiness PPerformance for theerformance for the
FFull ull YYear ear EEnding March 31, 2008nding March 31, 2008
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9,885

10,212
1,1971,408

12.5

10.5

Year ended Mar. 31,
2007

Year ending Mar. 31,
2008 (projected)

New products

Existing products

New products as percentage of all products (%)
(Pct. Of domestic sales)

11,294 11,409

Domestic Sales Domestic Sales Domestic Sales 

OverviewOverview
Introduction of new products is expected to be Introduction of new products is expected to be 
limited because of production development limited because of production development 
cycle timing. cycle timing. 
Sales of new products as percentage of all Sales of new products as percentage of all 
products: 10.5%products: 10.5%

More effort will be exerted to ensure that More effort will be exerted to ensure that 
recently introduced products will be accepted recently introduced products will be accepted 
more widely in the market. more widely in the market. 

Major products recently introducedMajor products recently introduced
Filling and restorative dental materials Filling and restorative dental materials 
““Beautifil II,Beautifil II,”” ““ffluorobond IIluorobond II””

Cements Cements 
““Hybond Resiglass,Hybond Resiglass,”” ““ResicemResicem””

Microimplant for orthodontic treatment Microimplant for orthodontic treatment 
““AbsoAnchorAbsoAnchor””

New product scheduled for introduction in the New product scheduled for introduction in the 
second half of the year (Actually introduced in second half of the year (Actually introduced in 
October 2007) October 2007) 
Acrylic resin for various dental uses Acrylic resin for various dental uses 
““Provinice FastProvinice Fast””

* * ““New productsNew products”” are those introduced in the last 3 years.are those introduced in the last 3 years.

Unit: Million yenUnit: Million yen

No changes have been made to initial projections. No changes have been made to initial projections. 
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1,305 1,308 1,399

1,626 1,535
1,718

1,105 1,192
1,153

4,037 4,036 4,271

Year ended
March 31, 2007

Year ending
March 31, 2008

(projected)

Year ending
March 31, 2008
(after translation

adjustments)

Overseas Sales Overseas Sales Overseas Sales 

Asia, Asia, 
Oceania etc. Oceania etc. 

North AmericaNorth America
& Latin America& Latin America

EuropeEurope

Overview Overview 
Good sales are expected in all regions. Good sales are expected in all regions. 

Growth rate in local currency Growth rate in local currency 
North America &North America &
Latin AmericaLatin America : 7.2%: 7.2%
EuropeEurope : 5.7% : 5.7% 
Asia & OceaniaAsia & Oceania : 4.3% : 4.3% 
Total overseas salesTotal overseas sales : 5.8% : 5.8% 

Exchange RatesExchange Rates
US dollarUS dollar :: ¥¥110 110 ←← ¥¥118.05 in previous year 118.05 in previous year 

(Effect: (Effect: --¥¥91 million) 91 million) 

EuroEuro :: ¥¥140 140 ←← ¥¥157.33 in previous year 157.33 in previous year 
(Effect: (Effect: --¥¥149 million) 149 million) 

Overseas sales as percentage of total salesOverseas sales as percentage of total sales
26.1% (26.3% in previous year) 26.1% (26.3% in previous year) 
(27.2% after translation adjustments) (27.2% after translation adjustments) 

(2(29.69.6))

(3(38.08.0))

(3(32.42.4))

(27.(27.00))

(40.(40.22))

(32.(32.88))

** The projected figures after translation adjustments are amounts The projected figures after translation adjustments are amounts calculated on the calculated on the 
assumption that exchange rates remain the same as on March 31, 2assumption that exchange rates remain the same as on March 31, 2007. 007. 

(2(27.47.4))

(4(40.30.3))

(3(32.32.3))

No changes have been made to initial projections. No changes have been made to initial projections. 

Unit: Million yenUnit: Million yen
Figures in ( ) represent percentages of all regions. (Unit: %) Figures in ( ) represent percentages of all regions. (Unit: %) 
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213

169

22

-53

-121

61

1,774

1,480'07/3期 営業利益

売上高の増加（数量ベース）

原価率の低下

人件費（販管費）の減少

広告宣伝費・研究開発費の減少

その他の経費の増加

為替変動による影響

'08/3期 営業利益

Factors Underlying Change
in Operating Profit 
Factors Underlying ChangeFactors Underlying Change
in Operating Profit in Operating Profit 

Unit: Million yen Unit: Million yen 

(Non(Non--consolidated basis)consolidated basis)
Japan: Japan: ¥¥64 million64 million
North America: North America: ¥¥51 million51 million
Europe: Europe: ¥¥36 million36 million China: China: ¥¥45 million 45 million 

R&D costs will decrease because portion R&D costs will decrease because portion 
of R&D costs transferred to production of R&D costs transferred to production 
costs (costs (““Research for industrialization Research for industrialization 
expensesexpenses””) will increase. ) will increase. 

Decrease in retirement allowance Decrease in retirement allowance 
expensesexpenses
Increase at foreign (sales) Increase at foreign (sales) 
subsidiaries subsidiaries 

No changes have been made to initial projections. No changes have been made to initial projections. 

Effects of converting foreign Effects of converting foreign 
subsidiariessubsidiaries’’ financial statement financial statement 
figures into Japanese yen (figures into Japanese yen (--) and ) and 
increase in nonincrease in non--consolidated consolidated 
import (import (--) ) 

** The aboveThe above--listed factors exclude the effects of exchange rate fluctuationslisted factors exclude the effects of exchange rate fluctuations..

Operating profit for yearOperating profit for year
ended March 31, 2007 ended March 31, 2007 

Increase in sales (in quantity) Increase in sales (in quantity) 

Decrease in costDecrease in cost--toto--sales ratio sales ratio 

Decrease in personnel costs (selling, Decrease in personnel costs (selling, 
general and administrative expenses) general and administrative expenses) 

Decrease in advertising & publicDecrease in advertising & public
relations costs, and R&D costs relations costs, and R&D costs 

Increase in other expenses Increase in other expenses 

Influence of exchange rate fluctuations Influence of exchange rate fluctuations 

Operating profit for yearOperating profit for year
ending March 31, 2008 ending March 31, 2008 
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Self-developed products
Products purchased from other manufacturers
Total sales of new products

Trend of Sales of New Products Trend of Sales of New Products Trend of Sales of New Products 

Unit: % Unit: % 
New products as percentage of total sales (for selfNew products as percentage of total sales (for self--
developed products and those purchased from other developed products and those purchased from other 
manufacturers) (Nonmanufacturers) (Non--consolidated basis)consolidated basis)

Major products purchased from other manufacturers: J&J products,Major products purchased from other manufacturers: J&J products, EMS ultrasonic scalers, root EMS ultrasonic scalers, root 
canal treatment instruments (reamers and files) etc. products canal treatment instruments (reamers and files) etc. products 
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56.4
55.1

55.8

53.9
52.6 52.0 51.7

52.7
53.4

54.8
55.7 55.7

52.2 52.0 51.7

47.4
46.3

45.7 46.2
47.0

47.6 48.0
48.848.5

YE 3/'98 YE 3/'99 YE 3/'00 YE 3/'01 YE 3/'02 YE 3/'03 YE 3/'04 YE 3/'05 YE 3/'06 YE 3/'07 YE 3/'08
Mid-term

YE 3/'08
Projected

Consolidated Non-consolidated

Trend of Gross Profit Margin Rate Trend of Gross Profit Margin Rate Trend of Gross Profit Margin Rate 

September 1997:September 1997:
Copayment rateCopayment rate

applied to personsapplied to persons
paying medicalpaying medical

insuranceinsurance
premiums raisedpremiums raised

to 20%. to 20%. 

April 2003:April 2003:
Copayment rate Copayment rate 

applied to personsapplied to persons
paying medicalpaying medical

insurance premiumsinsurance premiums
raised to 30%.raised to 30%.

単位：％単位：％

From the year ended March 31, From the year ended March 31, 
2005, the rate started to 2005, the rate started to 

increase thanks to the rollout increase thanks to the rollout 
of new products and the effect of new products and the effect 

of cost reduction efforts. of cost reduction efforts. 
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Overseas Sales/Overseas Sales
as Percentage of Total Sales 
Overseas Sales/Overseas SalesOverseas Sales/Overseas Sales
as Percentage of Total Sales as Percentage of Total Sales 
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Overseas sales (Unit: Million yen)

Percentage of overseas (%)
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Segment Operating
Profit by Location 
Segment OperatingSegment Operating
Profit by Location Profit by Location 

Operating Operating 
profit rate profit rate 

Amount of Amount of 
operating profit operating profit 

OverseasOverseas

Japan Japan 

Unit: % Unit: % Unit: Million yen Unit: Million yen 

Note: Amounts and percentages shown in the graphs are before conNote: Amounts and percentages shown in the graphs are before consolidation adjustments. solidation adjustments. 
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Outlook of business performance for the full 
year ending March 31, 2008

Future business environment and mid-
and long-term strategies

Future business environment and midFuture business environment and mid--
and longand long--term strategiesterm strategies

Overview of mid-term business performance 
for the year ending March 31, 2008
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Policies Policies 

Market Market 

Our Perception of the Current
Business Environment
Our Perception of the CurrentOur Perception of the Current
Business EnvironmentBusiness Environment

The aging of society has not led to increased The aging of society has not led to increased 
demand. demand. 
Growing consciousness about aesthetic Growing consciousness about aesthetic 
dentistry, preventive dental care and oral dentistry, preventive dental care and oral 
hygiene, and expansion of the market hygiene, and expansion of the market 

Continuation and enhancement of policies to Continuation and enhancement of policies to 
reduce medical spending reduce medical spending 

Tighter regulations to improve the quality of Tighter regulations to improve the quality of 
medical service medical service 

Difference in levels of quality assurance Difference in levels of quality assurance 
becoming increasingly visible becoming increasingly visible 

Oversupply of manufacturers, distributors, Oversupply of manufacturers, distributors, 
dental clinics and dentaldental clinics and dental technicianstechnicians →→
Excessive competitionExcessive competition
Widening gap between successful dental Widening gap between successful dental 
clinics and those that are struggling clinics and those that are struggling 
Increased competition on a global scale Increased competition on a global scale 
Direct entry into the Japanese market Direct entry into the Japanese market 

Policy to reduce
medical spending 
Tighter safety regulations 

Industry-wide structure
marked by oversupply 
Market globalization 

Demand Demand 
Aging population
Changes in dental illnesses 

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Development of products that Development of products that 
meet the needs of elderly meet the needs of elderly 
personspersons

Rollout of products in the fields of Rollout of products in the fields of 
aesthetic dentistry, preventive dental aesthetic dentistry, preventive dental 
care and oral hygienecare and oral hygiene

High growth is expected in the field of High growth is expected in the field of 
dental equipmentdental equipment
Development of products geared to Development of products geared to 
the global marketthe global market

Entry into a market not covered by Entry into a market not covered by 
health insurancehealth insurance
Enhancement of fairness and Enhancement of fairness and 
individualityindividuality
Creation of products and services Creation of products and services 
that help reduce medical spendingthat help reduce medical spending

Expansion of demand in the dental Expansion of demand in the dental 
field through increased visits to field through increased visits to 
the dentist for regular checkups the dentist for regular checkups 
and maintenance of dental healthand maintenance of dental health

GlobalGlobal--scale measures toscale measures to
absorb safety costsabsorb safety costs

Responses to Environmental Factors Responses to Environmental Factors Responses to Environmental Factors 

Aging population Changes in dental illnesses

Policy to reduce
medical spending Tighter safety regulations

Globalization
Market structure
marked by oversupply

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Expectations for Dental Care Expectations for Dental Care Expectations for Dental Care 

Expectation for longExpectation for long--term measures that ensure an term measures that ensure an 
appropriate level of medical spending for the public appropriate level of medical spending for the public 

国民国民

Medicine is a lifeMedicine is a life--supporting service. supporting service. 
Dentistry is a dailyDentistry is a daily--lifelife--supporting service that helps supporting service that helps 
keep people able to live their everyday lives.keep people able to live their everyday lives.

The The 
peoplepeople

Improvement 
of QOL

Improvement Improvement 
of QOLof QOL

Healthy and 
long life

Healthy and Healthy and 
long lifelong life

To maintain oral functions and ensureTo maintain oral functions and ensure basicbasic humanhuman
activities such as eating and speakingactivities such as eating and speaking

Preventive medicine that keeps the entire bodyPreventive medicine that keeps the entire body in ain a
healthy condition and reduces the risk ofhealthy condition and reduces the risk of developingdeveloping
illnessesillnesses

Significance of
dental care

Significance ofSignificance of
dental caredental care
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How to meet these expectationsHow to meet these expectationsHow to meet these expectations

CommunicateCommunicateCommunicate

How to Improve People’s Health
and Develop Our Industry 
How to Improve PeopleHow to Improve People’’s Healths Health
and Develop Our Industry and Develop Our Industry 

The StateThe State
(The Ministry of Health,(The Ministry of Health,

Labor and Welfare)Labor and Welfare)

Promotion of Promotion of 
healthhealth

Making Making 
proposals for proposals for 
policypolicy--makingmaking

Expectations for dental careExpectations for dental careExpectations for dental care
Health of teeth and the entire bodyHealth of teeth and the entire body
Preventing systemic illnesses and improving QOLPreventing systemic illnesses and improving QOL

The importance of dental careThe importance of dental care
What dental care can doWhat dental care can do

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Dispelling negative images such asDispelling negative images such as ““scaryscary”” or or 
““painful,painful,”” conventionallyconventionally associated with dental associated with dental 
treatment,treatment, and encourage people to receiveand encourage people to receive dental dental 
care more often care more often 
Enhancing trust in dental careEnhancing trust in dental care
Promoting continuous innovation Promoting continuous innovation 
of dental techniquesof dental techniques T
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Overall Prospect Overall Prospect Overall Prospect 

Growth of aged population Growth of aged population 

Decrease in tooth lossDecrease in tooth loss
(increase in number of remaining teeth) due to the(increase in number of remaining teeth) due to the
progress in preventive dental care and oral hygiene progress in preventive dental care and oral hygiene 

With growing public attention to oral health, demand is expectedWith growing public attention to oral health, demand is expected
to rise in the fields of aesthetic dentistry, preventive dental to rise in the fields of aesthetic dentistry, preventive dental carecare
and oral hygiene (fields not covered by health insurance) and oral hygiene (fields not covered by health insurance) 

Overall prospect: increase of opportunities to receive dental care;
improvement of the contents of dental care; expansion of the entire
dental market as a result of adding more values to dental care 

Overall prospect: increase of opportunities to receive dental caOverall prospect: increase of opportunities to receive dental care;re;
improvement of the contents of dental care; expansion of the entimprovement of the contents of dental care; expansion of the entireire
dental market as a result of adding more values to dental care dental market as a result of adding more values to dental care 

Increase in demand for dental care as a means of preventingIncrease in demand for dental care as a means of preventing
systemic illnesses systemic illnesses 

Increase in demand for regular care
and maintenance
Increase in demand for regular careIncrease in demand for regular care
and maintenanceand maintenance

PromisingPromising
growthgrowth
marketmarket

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 

29

Creating new markets and expanding share by rolling out newCreating new markets and expanding share by rolling out new
products and technologiesproducts and technologies
Expanding overseas operationsExpanding overseas operations

QualityQuality
competitivenesscompetitiveness

Marketing strengthMarketing strength Price competitivenessPrice competitiveness

Overseas sales: 30%Overseas sales: 30%
New product sales: 15 %New product sales: 15 % Market share increase in theMarket share increase in the

domestic marketdomestic market

Cost reduction: 20%Cost reduction: 20%

Restoring consolidated operating profit margin to 10%Restoring consolidated operating profit margin to 10%
→→ Aiming to achieve 15% operating profit margin in the long runAiming to achieve 15% operating profit margin in the long run

CompanyCompany--wide goalswide goals

Four numerical targetsFour numerical targets

Functions that need strengtheningFunctions that need strengthening

Management Emphases Management Emphases Management Emphases 
Future Business Environment andFuture Business Environment and

MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Research for industrialization (Million yen)

Research and development (Million of yen)

Percentage of R&D to sales (%)

Specific Measures ⎯
Research and Development
Specific Measures Specific Measures ⎯⎯
Research and DevelopmentResearch and Development

Quality 
competitiveness 
Quality Quality 
competitiveness competitiveness 

Marketing strengthMarketing strengthMarketing strength

IncreasingIncreasing
speed andspeed and

strengtheningstrengthening
networks networks 

CreatingCreating
demanddemand

Price 
competitiveness 
Price Price 
competitiveness competitiveness 

Active investment in R&D continues. Active investment in R&D continues. 

Providing valueProviding value
to customers to customers 

R & D is the source of many kinds of competitive advantages. R & D is the source of many kinds of competitive advantages. 

* The rate of R&D to sales 
decreased after the year ended 
March 31, 2006 because the 
portion of R&D cost transferred to 
the production expense account 
(“Research for industrialization 
costs”) increased.

Future Business Environment andFuture Business Environment and
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Specific Measures
⎯ Production
Specific MeasuresSpecific Measures
⎯⎯ ProductionProduction

Inheriting and continuously
improving production technology

Inheriting and continuouslyInheriting and continuously
improving production technologyimproving production technology

Cost reduction Cost reduction Cost reduction 

Enhancing efficiency in production and 
logistics and improving customer service 

Enhancing efficiency in production and Enhancing efficiency in production and 
logistics and improving customer service logistics and improving customer service 

To cope with an increasing number of employees reaching 
their retirement age, measures should be taken to inherit 
technologies from them and to save labor.

To cope with an increasing number of employees reaching To cope with an increasing number of employees reaching 
their retirement age, measures should be taken to inherit their retirement age, measures should be taken to inherit 
technologies from them and to save labor.technologies from them and to save labor.

Enhancing efficiency in production and logistics through
new production systems 
Enhancing efficiency in production and logistics throughEnhancing efficiency in production and logistics through
new production systems new production systems 

Establishing a system to ensure traceability in compliance
with the Revised Pharmaceutical Affairs Law 
Establishing a system to ensure traceability in complianceEstablishing a system to ensure traceability in compliance
with the Revised Pharmaceutical Affairs Law with the Revised Pharmaceutical Affairs Law 

Promoting a cost-down project in each production site and 
office 
Promoting a costPromoting a cost--down project in each production site and down project in each production site and 
office office 

Cost reduction Cost reduction 
Cutting the costCutting the cost
percentage ofpercentage of

inin--househouse
production by 20% production by 20% 

StrengtheningStrengthening
price competitivenessprice competitiveness

StrengtheningStrengthening
qualityquality

competitiveness competitiveness 

Effect of cost-rate reduction efforts (Actual reduction achieved 
in period from year ended March 31, 2003, through mid-term of 
year ending March 31, 2008): In-house production cost rate 
went down by 7.9 % or ¥300 million. 

Effect of costEffect of cost--rate reduction efforts (Actual reduction achieved rate reduction efforts (Actual reduction achieved 
in period from year ended March 31, 2003, through midin period from year ended March 31, 2003, through mid--term of term of 
year ending March 31, 2008): Inyear ending March 31, 2008): In--house production cost rate house production cost rate 
went down by 7.9 % or went down by 7.9 % or ¥¥300 million. 300 million. 

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Preventive dentistry, oral hygiene ──e.g. PMTCPreventive dentistry, oral hygiene Preventive dentistry, oral hygiene ────e.g. PMTCe.g. PMTC

Aesthetic dentistry ───e.g., tooth whitening,
orthodontic dentistry

Aesthetic dentistry Aesthetic dentistry ────── e.g., tooth whitening,e.g., tooth whitening,
orthodontic dentistryorthodontic dentistry

Expanding market share 
in existing product categories

Expanding market share Expanding market share 
in existing product categoriesin existing product categories

Market creation in new fieldsMarket creation in new fieldsMarket creation in new fields

More intensiveMore intensive
promotion ofpromotion of

a customera customer--firstfirst
attitude attitude 

Flexible andFlexible and
efficient salesefficient sales

policies policies 

EnhancingEnhancing
marketingmarketing
strength strength 

Regenerative medicine ─ e.g.; commercialization of bone
repairing materials 

Regenerative medicine Regenerative medicine ── e.g.; commercialization of bonee.g.; commercialization of bone
repairing materials repairing materials 

Periodontal disease-related fields ─ e.g. Diagnostic kits of
periodontal disease 

Periodontal diseasePeriodontal disease--related fields related fields ── e.g. Diagnostic kits ofe.g. Diagnostic kits of
periodontal disease periodontal disease 

Sales related to PMTC (materials, equipment)
: ¥213 million (¥ 278 million) 

Sales related to tooth whitening
: ¥91 million (¥102 million)

Sales related to PMTC (materials, equipment)Sales related to PMTC (materials, equipment)
: : ¥¥213 million (213 million (¥¥ 278 million) 278 million) 

Sales related to tooth whiteningSales related to tooth whitening
: : ¥¥91 million (91 million (¥¥102 million)102 million)

* * PMTC (Professional Mechanical Tooth Cleaning)PMTC (Professional Mechanical Tooth Cleaning)
Figures represent actual sales in year ending March 31, 200Figures represent actual sales in year ending March 31, 20088 (mid(mid--term)term) (previous mid(previous mid--term)term).  .  

Commitment to implant business Commitment to implant business Commitment to implant business 

Specific Measures ⎯
Domestic Operations
Specific Measures Specific Measures ⎯⎯
Domestic OperationsDomestic Operations

Artificial teeth/Artificial teeth/
denturesdentures AbrasivesAbrasives

Filling and restorative Filling and restorative 
dental materials dental materials 

Hard resin for crownsHard resin for crowns Luting and bonding materialsLuting and bonding materials

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Developing markets in Eastern EuropeDeveloping markets in Eastern EuropeDeveloping markets in Eastern Europe

Entry into the artificial teeth (resin teeth) market Entry into the artificial teeth (resin teeth) market Entry into the artificial teeth (resin teeth) market 

Expanding export markets – Brazil, Mexico Expanding export markets Expanding export markets –– Brazil, Mexico Brazil, Mexico 

Specific Measures ⎯
Overseas Operations
Specific Measures Specific Measures ⎯⎯
OverseasOverseas OperationsOperations

U.S.A. U.S.A. U.S.A. 

Strategic activitiesStrategic activities
with the aim ofwith the aim of

rolling outrolling out
new products new products 

EnhancingEnhancing
marketingmarketing
functions functions 

Enhancing efforts to work with dental equipment
evaluation organizations 
Enhancing efforts to work with dental equipmentEnhancing efforts to work with dental equipment
evaluation organizations evaluation organizations 

AsiaAsiaAsia

EuropeEuropeEurope

Measures to expand market share in China 
◆ Production: Commencing export of artificial

teeth and abrasives → Increasing items to be produced 
◆ Sales: Increasing items for sale 

Measures to expand market share in China Measures to expand market share in China 
◆◆ Production: Commencing export of artificialProduction: Commencing export of artificial

teeth and abrasives teeth and abrasives →→ Increasing items to be produced Increasing items to be produced 
◆◆ Sales: Increasing items for sale Sales: Increasing items for sale 

Commencing efforts to develop markets in India and Vietnam Commencing efforts to develop markets in India and Vietnam Commencing efforts to develop markets in India and Vietnam 

[Key products]
・Porcelain powder 
・Hard resin for crowns 
・Filling and restorative

dental materials

[Key products][Key products]
・・Porcelain powder Porcelain powder 
・・Hard resin for crowns Hard resin for crowns 
・・Filling and restorativeFilling and restorative

dental materialsdental materials

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Mid-term Plan ⎯
Major Numerical Targets
MidMid--term Plan term Plan ⎯⎯
Major Numerical TargetsMajor Numerical Targets

Sales ★ 15,332 ★ 15,445 ★ 15,753 ★ 16,147
(compared to previous year)

Domestic sales 11,294 11,409 11,509 11,654
(compared to previous year)

Overseas sales ★ 4,037 4,036 ★ 4,243 ★ 4,492
(compared to previous year)

Operating profit 1,480 1,774 ★ 2,049 ★ 2,288
(percentage to sales) ★

Current profit 1,424 1,708 ★ 1,984 ★ 2,222
(percentage to sales) ★ ★

Current net profit ★ 865 ★ 1,062 ★ 1,262 ★ 1,425
(percentage to sales) ★ ★ ★

54.49¥   ★ 66.92¥   ★ 79.51¥   ★ 89.80¥   

4.4％ 5.2％ ★ 6.0％ ★ 6.5％

★ 26.3％ 26.1％ ★ 26.9％ ★ 27.8％

（6.9％）（5.6％）

（9.3％）

（9.7％） （11.5％）

（11.1％）

（14.2％）

（13.8％）

（8.8％）（8.0％）

（13.0％）

（12.6％）

（5.8％）

（4.7％） （0.7％） （2.0％） （2.5％）

（0.9％）

（5.1％）（22.4％） （-0.0％）

（1.0％）

Performance in
the year ended
March 31, 2007

Year ending
March 31, 2009

（1.3％）

Year ending
March 31, 2008

Year ending
March 31, 2010

Current net profit per share

Return on equity

Percentage of overseas
sales to total sales

（-0.5％）

The difference (approx. The difference (approx. ¥¥1.8 billion) resulting from introduction of an accounting standa1.8 billion) resulting from introduction of an accounting standard for retirement benefits was amortized rd for retirement benefits was amortized 
in the year ending March 31, 2007. To amortize the difference, in the year ending March 31, 2007. To amortize the difference, ¥¥256 million was spent yearly as operating expenses from the 256 million was spent yearly as operating expenses from the 
year ended March 31, 2001 through the year ended March 31, 2007.year ended March 31, 2001 through the year ended March 31, 2007.

Unit of amount: Unit of amount: ¥¥100 million100 million★─★─AllAll--Time highTime high

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Mid-Term Plan ⎯
Segment Information by Location 
MidMid--TTerm Plan erm Plan ⎯⎯
Segment Information by Location Segment Information by Location 

Unit: Million yen Unit: Million yen 

Year ended
March 31, 2007

(actual)

Year ending
March 31, 2008

(projected)

Year ending
March 31, 2009

(planned)

Year ending
March 31, 2010

(planned)
 

13,388 13,518 13,700 13,931 
1,308 1,614 1,793 1,932 
(9.8%) (11.9%) (13.1%) (13.9%)

1,280 1,285 1,380 1,496 
36 56 91 129 

(2.8%) (4.4%) (6.6%) (8.6%)

1,824 1,697 1,779 1,867 
62 66 94 119 

(3.4%) (3.9%) (5.3%) (6.4%)

421 600 692 805 
3 29 54 91 

(0.8%) (4.9%) (7.9%) (11.3%)

3,526 3,582 3,852 4,170 
101 151 239 339 

(2.9%) (4.2%) (6.2%) (8.1%)

16,914 17,101 17,553 18,101 
1,409 1,766 2,033 2,272 
(8.3%) (10.3%) (11.6%) (12.6%)

15,332 15,445 15,753 16,147 
1,480 1,774 2,049 2,288 
(9.7%) (11.5%) (13.0%) (14.2%)

Total before
consolidation
adjustments

Japan

U.S.A.

Europe

Asia

(As percentage of sales)

(As percentage of sales)

(As percentage of sales)

Sales

Operating profit

Sales

Operating profit

(As percentage of sales)

Consolidated

Total overseas
(As percentage of sales)

(As percentage of sales)

Operating profit

Sales

Sales

Operating profit

(As percentage of sales)

Sales

Operating profit

Sales

Operating profit

Sales

Operating profit

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Dividend Policy Dividend Policy Dividend Policy 
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Includes ¥5 to commemorate the listing on the 
Tokyo Stock Exchange 

Future Business Environment andFuture Business Environment and
MidMid-- and Longand Long--TTerm Strategies erm Strategies 

Target dividend payout: More than 30% Target dividend payout: More than 30% 
Avg. consolidated dividend payout since listing: 34.8%Avg. consolidated dividend payout since listing: 34.8%
(Weighted avg. from year ended March 31, 1990, through year (Weighted avg. from year ended March 31, 1990, through year 
ended March 31, 2007)ended March 31, 2007)
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Market share increase in the domestic marketMarket share increase in the domestic market
Expansion of overseas operations Expansion of overseas operations 

Reduction of costs andReduction of costs and
improvement of priceimprovement of price
competitiveness competitiveness 

Increase of new product salesIncrease of new product sales

Enhancement of profitability Enhancement of profitability Increase of R&D investment Increase of R&D investment 

Instead of becoming a giant company that provides a wide range of 
products (“mega firm”), Shofu Inc. will strive to grow into a company

oriented toward new product development (“specialty firm”) that gains 
international recognition in the field in which it excels.

Instead of becoming a giant company that provides a wide range oInstead of becoming a giant company that provides a wide range of f 
products (products (““mega firmmega firm””), Shofu Inc. will strive to grow ), Shofu Inc. will strive to grow into a companyinto a company

oriented toward new product development (oriented toward new product development (““specialty firmspecialty firm””)) that gains that gains 
international recognition in the field in which it excels.international recognition in the field in which it excels.

Growth Cycle Growth Cycle Growth Cycle 
Future Business Environment andFuture Business Environment and

MidMid-- and Longand Long--TTerm Strategies erm Strategies 
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Projections in this document are based on information and data Projections in this document are based on information and data 

available at this moment as well as on assumptions concerning available at this moment as well as on assumptions concerning 

uncertain factors that might affect our future business performauncertain factors that might affect our future business performance.  nce.  

Depending on various factors, our actual business performance Depending on various factors, our actual business performance 

could turn out to be greatly different from the projections contcould turn out to be greatly different from the projections contained ained 

in this document.in this document.

SHOFU Inc. SHOFU Inc. 
11 Kamitakamatsu11 Kamitakamatsu--cho, Fukuine,cho, Fukuine,

HigashiyamaHigashiyama--ku, Kyoto 605ku, Kyoto 605--0983, Japan 0983, Japan 
Tel: +81Tel: +81--(0)75(0)75--561561--1112 1112 
Fax: +81Fax: +81--(0)75(0)75--561561--1227 1227 

URL: URL: http://www.shofu.co.jp/index_e.htmlhttp://www.shofu.co.jp/index_e.html
EE--mail: mail: ir@shofu.co.jpir@shofu.co.jp

Contact: General Planning SectionContact: General Planning Section
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The pages below are provided only for your reference. The pages below are provided only for your reference. 
This information will not be covered in the presentation. This information will not be covered in the presentation. 

SHOFU and Its OperationsSHOFU and Its OperationsSHOFU and Its Operations
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Corporate ProfileCorporate ProfileCorporate Profile

Company name : SHOFU Inc.
Representative : Director/President Katsuya Ohta
Address : 11 Kamitakamatsu-cho, Fukuine, 

Higashiyama-ku, Kyoto 605-0983, Japan
Date of establishment : May 15, 1922
Capital : ¥4,474,646,614
Listing : 2nd Section of Tokyo Stock Exchange

（Date of listing: February 15, 2007）
2nd Section of Osaka Stock Exchange
(Date of listing: November 9, 1989) 

Number of employees : 431 (Entire group: 723, with 215 of these in
overseas subsidiaries)

Business : Manufacture and sale of dental materials and 
equipment

Main customers : Dental institutions (via agencies)
Group companies : 9 (3 in Japan, 6 overseas)

Company nameCompany name :: SHOFU Inc.SHOFU Inc.
Representative Representative :: Director/President Katsuya OhtaDirector/President Katsuya Ohta
AddressAddress :: 111 Kamitakamatsu1 Kamitakamatsu--cho, Fukuine, cho, Fukuine, 

HigashiyamaHigashiyama--ku, Kyoto 605ku, Kyoto 605--0983, Japan0983, Japan
Date of establishmentDate of establishment : May 15, 1922: May 15, 1922
CapitalCapital : : ¥¥4,474,646,6144,474,646,614
ListingListing :: 2nd Section of Tokyo Stock Exchange2nd Section of Tokyo Stock Exchange

（（Date of listing: February 15, 2007Date of listing: February 15, 2007））
2nd Section of Osaka Stock Exchange2nd Section of Osaka Stock Exchange
(Date of listing: November 9, 1989) (Date of listing: November 9, 1989) 

Number of employeesNumber of employees :: 431 (Entire group: 723, with 215 of these in431 (Entire group: 723, with 215 of these in
overseas subsidiaries)overseas subsidiaries)

BusinessBusiness :: Manufacture and sale of dental materials and Manufacture and sale of dental materials and 
equipmentequipment

Main customersMain customers :: Dental institutions (via agencies)Dental institutions (via agencies)
Group companiesGroup companies :: 9 (3 in Japan, 6 overseas)9 (3 in Japan, 6 overseas)

SHOFU and Its OperationsSHOFU and Its Operations
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Synthetic resinsSynthetic resins
Impression materialsImpression materials
Waxes Waxes 

Dental cementsDental cements
Dental stones and investments Dental stones and investments 

Dental equipmentDental equipment
Products for oral care and Products for oral care and 
infection preventioninfection prevention
Orthodontic materialsOrthodontic materials
Health and beauty equipmentHealth and beauty equipment
Other equipment and appliancesOther equipment and appliances

Porcelain teeth, porcelain Porcelain teeth, porcelain 
powder, resin teeth powder, resin teeth 

Diamond abrasiveDiamond abrasive
Carborundum abrasiveCarborundum abrasive
Silicon polisherSilicon polisher
Other carving and Other carving and 
polishing materialspolishing materials
Industrial grinding and Industrial grinding and 
polishing materialspolishing materials

Alloys for casting, silver Alloys for casting, silver 
alloysalloys
Other metalsOther metals

Main ProductsMain ProductsMain Products

Artificial teethArtificial teethArtificial teeth

AbrasivesAbrasivesAbrasives

Metal productsMetal productsMetal products

Chemical productsChemical productsChemical products

CementsCementsCements

Equipment and appliancesEquipment and appliancesEquipment and appliances

We manufacture and sell a wide range of We manufacture and sell a wide range of 
dental materials and equipmentdental materials and equipment

Our products are designed for use in the Our products are designed for use in the 
process of dental care and treatment.process of dental care and treatment.

SHOFU and Its OperationsSHOFU and Its Operations

See See ““Product ProfilesProduct Profiles”” attached to this document. attached to this document. 
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19221922 Shofu Dental Manufacturing. Co., Ltd. founded for the manufacturShofu Dental Manufacturing. Co., Ltd. founded for the manufacture and sale of Japane and sale of Japan’’ss
first artificial teeth. first artificial teeth. 

19631963 Shofu shares were registered as overShofu shares were registered as over--thethe--counter stocks. counter stocks. 
1971 1971 -- 19781978 Established sales subsidiaries in the U.S. and Germany.Established sales subsidiaries in the U.S. and Germany.

Started production overseas (Taiwan). Started production overseas (Taiwan). 
Established Shiga Shofu Inc. as a manufacturing facility for resEstablished Shiga Shofu Inc. as a manufacturing facility for resin teeth. in teeth. 

19831983 Changed the company name to Shofu Inc.  Commenced management refChanged the company name to Shofu Inc.  Commenced management reforms. orms. 
19891989 Shofu shares listed on the Second Section of the Osaka Stock ExcShofu shares listed on the Second Section of the Osaka Stock Exchange (November). hange (November). 
1990 1990 -- 19971997 Purchased a British research & development and manufacturing comPurchased a British research & development and manufacturing company.pany.

Founded a sales subsidiary in the U.K. Obtained the UK GMP (GoodFounded a sales subsidiary in the U.K. Obtained the UK GMP (Good ManufacturingManufacturing
Practice) certificate. Acquired a CE marking certificate. Practice) certificate. Acquired a CE marking certificate. 

19961996 Founded Promech Inc. Established the Shofu Inc. Shanghai RepreseFounded Promech Inc. Established the Shofu Inc. Shanghai Representative Office inntative Office in
Shanghai, China. Shanghai, China. 

19971997 Established the industryEstablished the industry’’s largest research facility as part of a project to commemorate s largest research facility as part of a project to commemorate 
ShofuShofu’’s 75th anniversary. s 75th anniversary. 

2002 2002 -- 2003 2003 Celebrated the companyCelebrated the company’’s 80th anniversary (May 2002).  Established the Shofu Inc. s 80th anniversary (May 2002).  Established the Shofu Inc. 
Beijing Representative Office in Beijing, China.  Obtained ISO 1Beijing Representative Office in Beijing, China.  Obtained ISO 14001 (environmental4001 (environmental
management systems) certification (both for the Shofu headquartemanagement systems) certification (both for the Shofu headquarters and the entirers and the entire
Shofu group). Shofu group). 

20042004 Established Shanghai Shofu Dental Materials Co., Ltd., a productEstablished Shanghai Shofu Dental Materials Co., Ltd., a production facility in Chinaion facility in China
(Shanghai). (Shanghai). 

20052005 Wholly obtained Shoken Inc. through exchange of shares (FebruaryWholly obtained Shoken Inc. through exchange of shares (February). ). 
Established Shofu Dental Supplies (Shanghai) Co., Ltd., a sales Established Shofu Dental Supplies (Shanghai) Co., Ltd., a sales subsidiary in Chinasubsidiary in China
(August). (August). 

20062006 Training Center designed to promote customer service completed (Training Center designed to promote customer service completed (August).August).
20072007 Shofu shares listed on the Second Section of the Tokyo Stock ExcShofu shares listed on the Second Section of the Tokyo Stock Exchange (February).hange (February).

Corporate HistoryCorporate HistoryCorporate History
SHOFU and Its OperationsSHOFU and Its Operations
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(Unit: 100 million yen)

1960s 
The era of high growth 
due to the prevalence of 
the universal-coverage 
heath insurance system

Management reforms (1983) 
Became the first company in the 
industry to list its shares on the 
stock exchange (1989).

1980s
The era in which government pursued 
medical spending reductions, which resulted 
in low growth of the medical industry.
10% copayment began being imposed on 
health insurance policyholders (1984).

1970s
Expanded operation 
to overseas (The 
U.S., Germany and 
Taiwan).

Copayment imposed on health 
insurance policyholders 
increased.

1997   10% → 20%
2003   20% → 30%

Revised 
Pharmaceutical
Affairs Law enforced 
(2005).

Corporate History ⎯ Sales TrendCorporate History Corporate History ⎯⎯ Sales TrendSales Trend

Listing on the 
Second Section of 
the Tokyo Stock 
Exchange (2007) 

SHOFU and Its OperationsSHOFU and Its Operations

Note: Figures shown in the graph are nonNote: Figures shown in the graph are non--consolidated sales. consolidated sales. 
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Shiga Shofu Inc.Shiga Shofu Inc.
Shoken Inc. Shoken Inc. 

SHOFU DentalSHOFU Dental
CorporationCorporation

Shanghai Shofu DentalShanghai Shofu Dental
Materials Co., Ltd. Materials Co., Ltd. 
Shofu Dental SuppliesShofu Dental Supplies
(Shanghai) Co., Ltd.(Shanghai) Co., Ltd.

SHOFU Dental GmbHSHOFU Dental GmbH

Advanced Healthcare Ltd.Advanced Healthcare Ltd.
SHOFU Dental Products Ltd.SHOFU Dental Products Ltd.

BRICsBRICs

IndiaIndia (26,000)(26,000)

Latin AmericaLatin America
(156,000),(156,000),
including Brazilincluding Brazil
(63,000) (63,000) 

North America (166,000),North America (166,000),
including U.S.A. (150,000)including U.S.A. (150,000)

Russia (110,000)Russia (110,000)

Europe (278,000) Europe (278,000) 
Asia excl.Asia excl.
Japan (74,000)Japan (74,000)

China China ((6868,000),000)

Africa (30,000) Africa (30,000) 
Oceania (10,000) Oceania (10,000) 

Group ProfileGroup ProfileGroup Profile
SHOFU and Its OperationsSHOFU and Its Operations

Figures in brackets are the number of dentists (surveyed by JapaFigures in brackets are the number of dentists (surveyed by Japan n 
Dental Association).Dental Association).

Production subsidiaryProduction subsidiary
Sales subsidiarySales subsidiary

Promech Inc.Promech Inc.
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Figures in ( ) represent each sales channel as percentage of totFigures in ( ) represent each sales channel as percentage of total sales al sales 
(Non(Non--consolidated figures as of March 31, 2007) consolidated figures as of March 31, 2007) 

Sales ChannelsSales ChannelsSales Channels
SHOFU and Its OperationsSHOFU and Its Operations
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agents agents 
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Local salesLocal sales
subsidiaries subsidiaries 

N. America, Latin America,N. America, Latin America,
Europe, ChinaEurope, China

Asia, Oceania Asia, Oceania 

Overseas Overseas 
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51.2 50.8

4.2
13.4 10.8

4.7

11.98.1

All categories
(¥138.3 billion)

All categories II
(¥94.0 billion)

Artificial teeth
(¥4.35 billion)

Abrasives
(¥4.94 billion)

Metal products
(¥12.47 billion)

Chemical products
(¥20.38 billion)

Cements
(¥12.61 billion)

Equipment and appliances
(¥39.26 billion)

““All categoriesAll categories”” represents a market share including represents a market share including ““goldgold--
silversilver--palladium alloypalladium alloy”” and and ““machines and equipment for machines and equipment for 
dental clinics.dental clinics.”” ““All categories IIAll categories II”” and other market shares are and other market shares are 
figures excluding figures excluding ““goldgold--silversilver--palladium alloypalladium alloy”” and and ““machines machines 
and equipment for dental clinics.and equipment for dental clinics.””

Source:Source:
Based on a Survey of Pharmaceutical Industry Based on a Survey of Pharmaceutical Industry 
Productions (shown by manufacturersProductions (shown by manufacturers’’
shipment value) conducted by the Ministry of shipment value) conducted by the Ministry of 
Health, Labor and Welfare (Domestic data, Health, Labor and Welfare (Domestic data, 
2005).2005).
Unit: %  Figures in (  ) represent market sizes. Unit: %  Figures in (  ) represent market sizes. 

Market Share by Product CategoryMarket Share by Product CategoryMarket Share by Product Category
SHOFU and Its OperationsSHOFU and Its Operations
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Reference <Dentistry Data>Reference <Dentistry Data>Reference <Dentistry Data>
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Percentage of manufacturers’
shipment value of pharmaceutical 

productions to dental treatment 
expenditures (right scale)

National healthcare 
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(1962: 1.00)

Percentage of dental 
treatment expenditures to 
total national healthcare 

expenditures (right scale)

Dental treatment 
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(index)
(1962: 1.00) 
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aged 65 and over (right 

scale)

Long-Term Trend of
Dentistry-Related Statistics
LongLong--Term Trend ofTerm Trend of
DentistryDentistry--Related StatisticsRelated Statistics

Reference <Dentistry Data>Reference <Dentistry Data>

Trends of national healthcare expenditures, the percentage of the population aged 65 and over, 
the percentage of dental treatment expenditures to total national healthcare expenditures, and the 
percentage of manufacturers’ shipment value of pharmaceutical productions to dental treatment 
expenditures (1962 - 2005) 
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Dental treatment 
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scale) 

Trend of the Number of Dentists
and Dental Treatment Expenditures
Trend of the Number of DentistsTrend of the Number of Dentists
and Dental Treatment Expendituresand Dental Treatment Expenditures
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7.8 7.0 7.9 7.9 8.0 7.5 7.9 7.5 7.3 7.7

16.3 15.7 15.3 14.5 15.1 14.6 15.2 14.4 14.1 14.0

34.7
30.9 30.3 29.4

28.2 27.9 27.7 27.2 27.1 26.8 26.0

37.9 38.2
37.1 37.0 37.0 36.3

34.5 35.4
34.1 33.7

46.3
47.8

49.2
50.8 50.2 51.3 51.1 52.2 53.1 53.4

19.7 20.8
22.3

24.6 25.2 26.4

29.7 29.8

34.1 32.7

30.5 31.4
30.0

28.8

29.6

26.2 27.0

29.7

28.9

'96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05

0 - 14 year olds 15 - 44 year olds 45 - 64 year olds 65 year olds and over

Unit: % Unit: % 

General treatment General treatment Dental treatment Dental treatment 

Healthcare Costs by Age Group
(% of total)
Healthcare Costs by Age GroupHealthcare Costs by Age Group
(% of total)(% of total) Those aged 65 years old and over tend to place less importanceThose aged 65 years old and over tend to place less importance

on dental treatment than general medical treatment. on dental treatment than general medical treatment. 

(Based on the 2005 National Medical Expenditure 
released by the Ministry of Health, Labour and Welfare)

Reference <Dentistry Data>Reference <Dentistry Data>
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Comparison of Healthcare Costs 
by Age Group – Dentistry,
Ophthalmology and Orthopedics

Comparison of Healthcare Costs Comparison of Healthcare Costs 
by Age Group by Age Group –– Dentistry,Dentistry,
Ophthalmology and OrthopedicsOphthalmology and Orthopedics
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(Unit: 100 Million yen)

(Source: 2004 National(Source: 2004 National
Healthcare Expenditure) Healthcare Expenditure) 

(Reprinted from materials distributed at time of lecture given by Dr. Okubo, President of the 
Japan Dental Association, on October 3, 2007)

Reference <Dentistry Data>Reference <Dentistry Data>
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Amount paid by dental health insurance
(Combined amount of social insurance and national health insurance)
and its year-on-year rate (January 1996 – February 2007 )

Actual amount
(Unit: 100 Million yen/Left scale))

Year-on-year rate
(Unit: %/right scale) 

Increase of copayment imposed
on insurance policyholders 

September 1997 20% 
April 2003 30%

Trend of Dental Treatment Costs Trend of Dental Treatment Costs Trend of Dental Treatment Costs 

(Based on data provided by the Social Insurance Medical Fee Payment Fund and on “Trend of National Health Insurance 
Spending” issued by the All-Japan Federation of National Health Insurance Organizations)

Reference <Dentistry Data>Reference <Dentistry Data>
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YearYear--onon--year rate of the amount paid by dental insuranceyear rate of the amount paid by dental insurance
(Moving average deviation over 12 months) (December 1997 (Moving average deviation over 12 months) (December 1997 –– February 2007) February 2007) 

Increase of copayment imposed
on insurance policyholders 

September 1997 20% 
April 2003 30% 

Largest-ever 
curtailment of medical 
service and treatment 

fees (April 2006)

Reference <Dentistry Data>Reference <Dentistry Data>

(Based on data provided by the Social Insurance Medical Fee Payment Fund and on “Trend of National Health Insurance 
Spending” issued by the All-Japan Federation of National Health Insurance Organizations)
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Shipment value  Unit: 100 million yen

Trend of Shipment Value of
Pharmaceutical Industry Productions
Trend of Shipment Value ofTrend of Shipment Value of
Pharmaceutical Industry ProductionsPharmaceutical Industry Productions
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Reference <Dentistry Data>Reference <Dentistry Data>
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Periodontal
disease, 41.8%

Caries (tooth
decay),
32.4%Fracture, 11.4%

Other, 12.6%

Invalid
responses, 0.6%

Orthodontic
treatment,

1.2%

No answers,
0.1%

The 8020 Campaign and
Changes in Dental Illnesses 
The 8020 Campaign andThe 8020 Campaign and
Changes in Dental Illnesses Changes in Dental Illnesses 

(2005 Survey of Dental Diseases released by
the Ministry of Health, Labour and Welfare) 

(2005 Survey by the 8020 Promotion Foundation) 

■■ Percentage of those withPercentage of those with
20 or more remaining teeth 20 or more remaining teeth 

■■Causes of tooth loss Causes of tooth loss 

The primary target of The primary target of ““20% of the population achieving 802020% of the population achieving 8020””
was reached in 2006. was reached in 2006. 

Reference <Dentistry Data>Reference <Dentistry Data>
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Perception on Dental and Oral Health Perception on Dental and Oral Health Perception on Dental and Oral Health 

Are you satisfied with your physical Are you satisfied with your physical 
health? health? 

Are you satisfied with your oral health? Are you satisfied with your oral health? 

Do you think it necessary to receive Do you think it necessary to receive 
regular dental care (checkup and cleaning) regular dental care (checkup and cleaning) 
at dental clinic?at dental clinic?

Do you actually receive regular dental care? Do you actually receive regular dental care? 

Source: Fiscal 2007 Dental Equipment
Industry Vision (References) 

Potential demandPotential demand

Reference <Dentistry Data>Reference <Dentistry Data>

Fully Fully 
satisfied satisfied 

Fairly Fairly 
satisfied satisfied 

Not very Not very 
satisfied satisfied 

Not Not 
satisfied satisfied 

DonDon’’t care t care Fully Fully 
satisfied satisfied 

Fairly Fairly 
satisfied satisfied 

Not very Not very 
satisfied satisfied 

Not Not 
satisfied satisfied 

Yes Yes 

No No 

DonDon’’t know t know 
Yes Yes 

No No 
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Dental Clinic Visits 
Trend in Percentage of Trend in Percentage of 
Dental Clinic Visits Dental Clinic Visits 

(Based on year-on-year data in “Medical Information Analysis System (MEDIAS)”
released by the Ministry of Health, Labour and Welfare)

The percentage of dental clinic visits has beenThe percentage of dental clinic visits has been
leveling off at about 10%.leveling off at about 10%.

** Percentage of dental clinic visits: Percentage of those who recePercentage of dental clinic visits: Percentage of those who receive ive 
dental treatment (or checkups) on a monthly basis (12 times per dental treatment (or checkups) on a monthly basis (12 times per year) year) 

Reference <Dentistry Data>Reference <Dentistry Data>
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Trends in the North American
Market
Trends in the North AmericanTrends in the North American
MarketMarket

WHO says the appropriate populationWHO says the appropriate population
per dentist is 2,000. per dentist is 2,000. 

1616%%5454%%Percentage of regular Percentage of regular 
visits to dental clinics visits to dental clinics 

1,4301,4301,6701,670Population Population 
(Per dentist) (Per dentist) 

0.7 0.7 dentistsdentists0.60.6 dentists dentists 
Number of dentists Number of dentists 
(Per 1,000 persons) (Per 1,000 persons) 

Japan Japan North America North America 

* Based on the 1999 Health and Welfare Survey by the Ministry of Health, Labour and Welfare, 
and the survey conducted by Colgate-Palmolive Company.

* Consulted an article titled “Reasons for the Success of the Canadian Dental Community” (DH 
Style, September 2007) by Ken Yaegaki DDS Ph.D., professor and head of the Department of 
Oral Health, Nippon Dental University School of Life Dentistry.

The public developed the habit The public developed the habit 
of paying regular visits to dental of paying regular visits to dental 
clinics clinics →→ Shortage of dentistsShortage of dentists

Increase in regular visits to dental clinics Increase in regular visits to dental clinics 
→→ Solution to the problem of oversupply Solution to the problem of oversupply 
of dentistsof dentists

Reference <Dentistry Data>Reference <Dentistry Data>
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Systemic Illnesses Caused by Caries
and Periodontal Disease
Systemic Illnesses Caused by CariesSystemic Illnesses Caused by Caries
and Periodontal Diseaseand Periodontal Disease

Entire body  Entire body  

PregnancyPregnancy--relatedrelated
problems problems 

Illnesses of digestive Illnesses of digestive 
and respiratory and respiratory 

systems systems 

Illnesses of Illnesses of 
circulatory system circulatory system 

Skin illnesses Skin illnesses 

Illnesses causing Illnesses causing 
metabolic disorder metabolic disorder 

Septicemia Septicemia HeadacheHeadache
Stiff neckStiff neck
Malfunction of internal organsMalfunction of internal organs
Nutrition disorderNutrition disorder

Premature birthPremature birth
Delivery of low birth weightDelivery of low birth weight
babies babies 

GastritisGastritis
Gastric ulcerGastric ulcer
Aspiration pneumonia Aspiration pneumonia 

EndocarditisEndocarditis
MyocarditisMyocarditis
Arteriosclerosis Arteriosclerosis 

Dermatitis Dermatitis 

Diabetes Diabetes 

(Reprinted from “Achieve the 8020 and Enjoy Healthy Life”
by Social Insurance Research Institute)

Reference <Dentistry Data>Reference <Dentistry Data>

D
en

ta
l a

n
d

 o
ra

l i
lln

es
se

s
D

en
ta

l a
n

d
 o

ra
l i

lln
es

se
s

61

Oceania (10,000)Oceania (10,000)

AfricaAfrica
(30,000)(30,000)

Number of dentists in the world:Number of dentists in the world:
Approx. 1 millionApprox. 1 million

Estimated market size:Estimated market size:
Approx. Approx. ¥¥ 2 trillion2 trillion

Latin AmericaLatin America
(156,000),(156,000),

Russia (110,000)Russia (110,000)

Japan (93,000) Japan (93,000) 

China (68,000)China (68,000)

Other Asian countries (74,000)Other Asian countries (74,000)

Europe (278,000)Europe (278,000)

North America (166,000), North America (166,000), 

including Brazil (63,000)including Brazil (63,000)

(including U.S.A. (150,000)(including U.S.A. (150,000)

◆ Sources: 
Number of dentists – “Guide to Dental Health Care in the World: How to 

Provide and Receive Dental Care in Other 
Countries” (Japan Dental Association)

Estimated market size – “Fiscal 2007 Dental Equipment Industry Vision”
(Council for Compiling Dental Equipment Industry 
Vision)

Number of Dentists in the WorldNumber of Dentists in the WorldNumber of Dentists in the World

IndiaIndia
(26,000)(26,000)

Intensified competition
with global players 

Intensified competitionIntensified competition
with global players with global players 

Reference <Dentistry Data>Reference <Dentistry Data>


